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Suruchi endeavor in Skill/ Entrepreneur Development Domain 
 

Diploma in Dairy Technology (DDT) in alli-
ance with IGNOU 

Study Center authorized by School of Agriculture In-
dira Gandhi National Open University (IGNOU) Details 
as below: 

Academy of Dairy Skill Development (ADSkiD) 
Unit of Suruchi Consultants 
C-49, Sector-65, Noida U.P – 201307 
SC/PSC Code: 39018P 
Prog. In-charge: Mr. Sanjay Singhal 
Contact no. : +91-0120+4370845 
Email:  adskid39018p@gmail.com  

 
New admissions are open  
  

Indian Dairy Map 2017 launched on 27th Oc-
tober, at Pune. 

Aspiring entrepreneurs might attend our in-
troductory session (Free) on how to set up 
dairy farm and plant on every 4thSaturday of 
Every month from 2 PM to 5 PM, Prior regis-
tration is must and for that contact our of-
fice. 
For more information please email on 
info@suruchiconsultants.com or contact at +91 
0120 4320845 

  60th Dairy Entrepreneurship Development 
Program (DEDP) at Suruchi Consultants, C-
49, Sec-65, Noida . Date will announced soon 
with Guided Tour to a Dairy Farm plus a milk 
processing plant. 

For more information please follow the link:  

https://www.suruchiconsult-
ants.com/pageDownloads/downloads/train-
ing/3_58th%20DEDP%20MAy_june_2019.pdf 

4th Practical Dairy Entrepreneurship Develop-
ment Program (PDEDP) at Suruchi 

Consultants, C-49, Sec-65, Noida, to be held 
from 25th to 30th Novembr, 2019 

For more information please follow the link:  

http://www.suruchiconsultants.com/pageDown-
loads/downloads/train-
ing/9_14092019_PdEDP_brochure.pdf 

 Dairy Startup Sensitization Program from 
farm to table in Noida. On 16th November, 
2019 

For more information please follow the link:  

http://www.suruchiconsultants.com/pageDown-
loads/downloads/train-
ing/8_14092019_DSSP%20Program%20bro-
chure.pdf 

Suruchi has launched Online Dairy Entrepre-
neurship Development Program (ODEDP). It 
is 12 weeks program. Registrations are open 
till 30st  September, 2019. 

Watch-
Video:https://www.youtube.com/watch?v=
5iS432VlGc8&t=42s 

For more information please visit on website 
http://skilldairy.com/ 

7th Regional Dairy Entrepreneurship Develop-

ment Program (RDEDP) Dates will be an-
nounced soon. 

https://www.suruchiconsult-
ants.com/pageDownloads/downloads/train-
ing/1_7th%20RDEDP%20Brochure.pdf 

Mandatory training “Food Saftey Supervisor” for 
dairy sector as per FSSAI is being organised in the 
of  2019 which date will be announced very soon.
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Indian News 

Amul plans smaller dairy pack sizes for price-conscious rural market 
September 15, 2019 00:45 IST 

https://www.business-standard.com/article/markets/amul-plans-smaller-dairy-pack-sizes-for-price-conscious-ru-

ral-market-119091301031_1.html 

 

ujarat Cooperative Milk Marketing Fed-

eration (GCMMF), the producer 

of Amul brand dairy products, is plan-

ning to penetrate rural India with smaller pack 

sizes of pasteurized milk derivatives. The deci-

sion coincides with the organisation's expansion 

in urban India through new product innova-

tions. 

India’s largest dairy brand, Amul, is looking to 

launch price-based products with dairy, milk, 

ghee and other items in Rs 20, Rs 10 and even 

smaller pack sizes to meet rural demand. 

Amul dairy products are available in almost all 

large markets and mid-sized towns, but a large 

part of consumer demand comes from rural In-

dia. 

“There is a big market in rural India. With our 

unique quality and taste, our dairy products are 

becoming very popular among rural consumers. 

Hence, we are planning to launch smaller packs 

to address this demand,” said R S Sodhi, manag-

ing director, GCMMF. 

The company is selling Amul dairy products 

such as curd and ghee in half- and one-litre 

packs in the urban and semi-urban mar-

kets. But, there has been huge demand for such 

products in Rs 20 and Rs 20 pack size as rural 

consumers are more price-focused. 

“While product quality will remain the same, 

only pack size will differ for rural consumers, 

who they are not willing half- or one-litre packs 

as the entire quantity is not consumed at once,” 

Sodhi added. 

GCMMF has reported consistent growth in turn-

over the past few years. The firm, which sells 

milk and milk derivatives, has posted a 13 per 

cent increase in its standalone turnover to Rs 

33,150 crore for the financial year ended March 

31, 2019. Its consolidated turnover was also up 

13 per cent to over Rs 45,000 crore. 

Pouch milk which generates the highest turno-

ver reported growth in almost all markets of its 

presence. Amul also launched value added 

products like flavoured milk, chocolates, fruits-

based Amul Tru, camel milk and an entire new 

kulfi range recently to fuel its growth. 

Amul Federation, the milk collection arm of 

GCMMF, has 18 member unions with around 35 

million litres of milk processing capacity. The 

Federation plans to increase its milk processing 

capacity to 35-38 million litres. The company 

has more than 3.6 million farmers registered 

across 18,700 villages in Gujarat and procures 

around 23 million litres of milk every day. Its 

milk procurement capacity has grown by 10 per 

cent in the financial year 2018-19. 

“For the new pack launch, we don’t have to 

make any large investment on production. Pro-

duction line is already there. We need to 
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change only the pack size in our existing facil-

ity,” said Sodhi. 

Amul procures milk in local collection centres 

and distributes it in the area of its presence. For 

example, Amul has set up collection centres in 

Maharashtra to meet its consumer demand of 

milk here. 

“The smaller pack size will be a game changer 

for Amul. With the rural demand of health con-

scious products is increasing, we forecast tre-

mendous boost in our overall dairy products’ 

sale,” said Sodhi. 

 

Aavin hikes prices of ghee, lassi and other milk products 
Sep 15, 2019 

https://timesofindia.indiatimes.com/city/chennai/aavin-hikes-prices-of-ghee-lassi-and-other-milk-products/arti-

cleshow/71135667.cms 

HENNAI: Tamil Nadu Co-operative Milk 

Producers’ Federation Limited (Aavin) 

on Sunday announced its decision to 

hike the prices ofmilk products like ghee butter 

lassi , curd, milk power, panneer and others. 

The new prices will come into effect on Mon-

day. 

Aavin ghee, which is one of the fast-moving 

products after milk, will now cost Rs 495 per li-

tre. At present, ghee costs Rs 460 per litre. 

Butter will cost Rs 460 per kg (Rs 440 at pre-

sent) and flavoured milk available in tetra packs 

will be priced Rs 25 (Rs 22 at present). 

Aavin effected a hike of Rs 50 in the price of 

milk powder. The milk power, which is sold at 

Rs 270 at present, will cost Rs 320 per kg. 

Prices of panneer have been increased by Rs 20 

per kg while those of lassi and curd have been 

hiked by Rs 2 per tetra pack. 

Aavin Delight milk will cost Rs 40 per litre. At 

present, it costs Rs 36. 

“We have not increased the prices of ice cream 

and other milk products since we want to see 

the response to the hike in the prices of ghee, 

butter and others,” Aavin managing director C 

Kamaraj told TOI. 

Aavin recently increased procurement and sell-

ing prices of milk. 

10 things that make dairy farming profitable 
Sep 15, 2019 1:01 AM 

https://www.dailytrust.com.ng/10-things-that-make-dairy-farming-profitable.html 

 

ood cows and herd grouping 

Planning for changes in a dairy herd is 

one of the toughest things a farmer 

has to face. This may involve starting with new 

dairy animals, keeping your current herd, re-

placing culled or culling without replacing un-

productive ones. 
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This decision is important, but acting without a 

proper plan can add huge costs to your busi-

ness. To begin with, select animals with high 

quality genetic merits to keep your herd guided 

by records or a livestock expert. 

Candidates should be evaluated based on dairy 

strength and udder traits. With the right herd, 

clearly categorise the animals into groups, 

based on age, health or physiological status to 

facilitate tailored management to increase per-

formance. 

Cow comfort 

Not every dairy farmer has a cow barn, but it is 

a good idea to invest in one. The barn should al-

low for future expansion; be affordable, simple 

but structurally sound to provide dairy animals 

with maximum comfort, health outcomes and 

safety. The structure should also be worker-

friendly. The structure should further have 

proper ventilation for fresh air flow, allowing 

enough light and adequate space for rest and 

access to feed and water. Other structures to 

consider include a crush, hay store and silage 

pits/bunkers. 

Feeding and nutrition  

Having the cattle grouped makes it easy to un-

derstand their nutritional requirements. Decide 

on the feeding regime, that is, the time of feed-

ing and types of feeds – silage, hay or total 

mixed ration. Improper nutrition can lead to 

lower quantities and quality of milk. Thus, if 

possible, work closely with an animal nutrition 

expert to help you in planning for accurate feed 

projection; work with available feed resources 

and pasture, as well as fodder establishment. 

Growing own fodder helps in controlling quality 

and lowers cost of production. Planning will 

help you estimate how much land you need and 

what roughages to have, such as maize for si-

lage, Boma Rhodes for hay, desmodium, callian-

dra, lucerne, Kikuyu grass, and brachiaria grass. 

During purchase or storage, remember that 

mouldy or contaminated feeds can transfer 

dangerous toxins to milk. Quality feeds also 

help to prevent wastage, encourage optimal 

feed utilisation and conversion into growth and 

milk. Minerals and water are an important part 

of a dairy cow’s diet. To be able to produce sa-

liva and milk, cows need a lot of fresh and clean 

water. Water is the cheapest feed, so plan well 

for it. 

Herd health  

A healthy herd is a happy herd, and it makes a 

happy farmer. Good animal health helps the 

cows explore their performance to full poten-

tial. It is prudent that you develop a disease and 

parasites control programme with your veteri-

narian, which involves routine vaccination, de-

worming, dipping and spraying activities. Also 

invest in general farm biosecurity and personal 

protective equipment when carrying out dis-

ease prevention activities. It is usually less ex-

pensive to prevent than treat a disease.  

Reproduction and breeding  

Cull cows that have consistent records of abor-

tions and still births and possibly replace with 

progeny-tested ones. Moreover, take your time 

on heat detection and master the rules of 

thumb on optimal times to serve. For breeding, 

insist on selecting bulls that will add value to 

your herd. Decide early on the reproduc-

tive/service technique you are going to adopt – 

use of bulls, artificial insemination or embryo 

transfer.  

Young stock management  

Calves and heifers are the future of any dairy 

enterprise, yet alongside dry cows, they are 

normally not given the deserved attention ex-

cept on farms with breeding goals. Weigh calves 

at birth and develop a culture of routine weigh-

ing to monitor weight gain in response to your 

management schedule. Sound calf housing, 



feeding schedule and disease management en-

hance weight gain and encourage early wean-

ing.  

Milking  

Dairy cows typically need milking two or three 

times a day except during drying period. Milking 

should be done in a parlour that is comfortable 

to the animal and the milker. Noteworthy is the 

hygiene of milking utensils, parlour and worker, 

who should also be dressed in the right attire. 

Have food grade/milk handling containers. In a 

nutshell, plan your milking regime with your 

sights on reducing milk buyer rejection and pro-

ducing safe clean milk.  

Manure management  

Think of a system where manure can easily be 

moved from the barn, properly stored and uti-

lised. Proper storage means manure is being 

turned into a meaningful resource that can be 

sold, used in biogas or enhancing soil fertility.  

Records  

Numbers never lie. Keep accurate records that 

will provide information necessary to measure 

farm performance, troubleshoot problems; 

make management decisions and plan. To effec-

tively keep records that give a true picture of 

your dairy farm, first adopt an animal identifica-

tion system, decide on the method of record-

keeping – paper or software recording, type of 

records and always analyse the data collected 

on a consistent basis. Animals with records at-

tract premium prices, especially when regis-

tered with the Kenya Livestock Breeders Organi-

sation. Also establish market for your farm 

products, which could be selling heifers, fresh 

milk or milk-value added products. For fresh 

milk, think of joining a dairy co-operative or 

processor mobilised groups, which have extra 

benefits like accessing inputs and services in a 

check-off system and less risk of payment de-

faulting and bad debts.  

Labour efficiency  

Create a good staff organisation plan, which 

means helping them clearly understand their 

roles, encourage a learning attitude and moti-

vate your workers. Skills and knowledge add 

value, so where possible, nominate all or some 

of them for dairy trainings/free-to-attend field 

days and workshops. Work closely with profes-

sional consultants to maintain standard opera-

tional procedures or good dairy practices to-

wards dairy business maximisation. 

 

MC to begin registration of dairy cattle 
Sep 15, 2019 

https://timesofindia.indiatimes.com/city/ludhiana/mc-to-begin-registration-of-dairy-cattle/arti-

cleshow/71131831.cms 

udhiana: Finally, civic authorities are go-

ing to kick off the registration process of 

dairy cattle from Tajpur Road dairy com-

plex for keeping a check on the increasing num-

ber of stray cattle. Also, an NGO has offered the 

civic body to get 2,000 stray cattle lifted from 

city roads, and in the coming week, an agree-

ment can be signed between the MC and four 

cowshed managements to start the lifting pro-

cess from the city’s roads. Every year, the regis-

tration of dairy cattle will be renewed. 

It is as per registration, control of stray animals, 

and compensation to victims of animal attack 

bylaws that MC has to do registration of dairy 

animals as well as the pets. And almost for the 

past two years, bylaws were not being imple-

mented despite the fact that the local bodies 
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department had asked the civic body to do it. 

Now, when the process will begin from Tajpur 

Road, then Haibowal dairy complex will also be 

taken up in the next phase. One microchip will 

cost almost Rs200, and dairy owners will have 

to bear the expenses. 

MC commissioner KP Brar said, “We have been 

trying for registration of cattle for a long time, 

but dairy owners were not given their consent, 

and now when the Tajpur Road dairy owners 

have shown interest, I have asked the officials 

concerned to hire an agency.” She said some 

NGO had also offered lifting of stray cattle from 

the city’s roads, and very shortly, they will sign 

an agreement with them. 

Meanwhile, Congress MLA Sanjay Talwar said, 

“The registration process of cattle in the dairies 

will begin from Tajpur Road, and others should 

also follow. There are around 25,000 cattle in 

the dairies on Tajpur Road, while in Haibowal 

dairy unit also, there are 40,000 cattle, so when 

these cattle are registered, and MC will have 

their records, then the problem of stray cattle 

will come to an end.” 

He claimed that in the first phase, MC will give 

an order of 20,000 microchips, and in next 

phase, 30,000 more will be purchased. He 

claimed that NGO Govansh Manav Kalyan Sangh 

had links with four cowsheds in the city, and 

they have offered to lift 2,000 stray cattle in 

one month, for which MC has to provide just a 

vehicle. 

In this regard, a meeting was called up at MC’s 

Zone D office, where cowshed management 

members, dairy owners from Tajpur Road and 

Haibowal, MC commissioner KP Brar, MLAs San-

jay Talwar and Surinder Dawar took part on Sat-

urday. In the meeting, Tajpur Road dairy owners 

have given their consent for registration of their 

cattle, and MC will float tenders for the hiring 

agency next week, which will install a unique 

number chip to each cattle for their permanent 

identification. It will not let the dairy owners 

leave their cattle on the roads like they are do-

ing at present. 

Notably, the registration of pets and animals 

will be mandatory, and on every April 1, people 

will have to renew their registration. Through 

these bylaws, compensation worth Rs1 lakh has 

been fixed in the case of death or a handicap af-

ter an accident with stray animals. And for stray 

dog bites, victims can get Rs1,000 per injury, 

and in special cases, Rs2,000 will be awarded. 

Revenue generated through the registration fee 

or penalty amount will be spent on the mainte-

nance of the cattle pound, payment of compen-

sation to victims of stray animals, payment of 

premium to third party insurance of registered 

animals, cost of identification, and veterinary 

healthcare of stray animals. 

Recent accidents caused by stray animals Au-

gust 19: A 25-year-old died at Guru Arjun Dev 

Nagar Road when a bull hit his bike. 

August 15: The fight between two bulls at flyo-

ver near Karabara resulted in an accident of 

three vehicles, leaving many injured. 

August 11: A youngster hit a cow and got 

crushed under a truck after he lost balance on 

his bike at Tajpur Road. 

July 26: A youngster met with head injury, while 

stray bulls attacked him near Basti Jodhewal 

Chowk.

 

 

 



FSSAI to track down unlicensed food business operators 
SEPTEMBER 15, 2019 00:19 IST 

https://www.thehindu.com/news/cities/Coimbatore/fssai-to-track-down-unlicensed-food-business-operators/arti-

cle29419485.ece 

he Food Safety and Standards Authority 

of India (FSSAI) is planning to track 

down food business operators (FBOs) 

selling food online without obtaining licence 

from the food safety regulator. 

Designated Food Safety Officer for Coimbatore 

K. Tamilselvan said that the FSSAI had received 

information about such FBOs who mostly oper-

ate out of their houses or rented buildings. They 

often sell food under the tag “home made” 

through online food delivery aggregators such 

as Swiggy, Zomato and Uber Eats. 

Section 63 of the Food Safety and Standards 

Act, 2006, deals with punishment for carrying 

out a business without licence. As per the Act, 

those engaged in the manufacture, sale, stock-

ing, distribution, import or export of any article 

of food without licence shall be punishable with 

imprisonment for a term that may extend to six 

months and also with a fine that may extend to 

five lakh rupees. 

Secretary of Coimbatore District Hoteliers Asso-

ciation M. Sivakumar said the Association has 

only 200 hotels and restaurants as members, 

while around 1,400 FBOs were selling food 

through the three major online food delivery 

aggregators in Coimbatore. 

“Members of the Association are those who 

comply with all the requisite norms including 

that of the FSSAI, Health and the Labour De-

partment. We do not know whether others 

have licence or registration of FSSAI. Online 

food delivery aggregators should check whether 

FBOs are complying with all norms before add-

ing them to the food delivery network,” he said. 

Coimbatore has an estimated number of 31,153 

FBOs. While FBOs with an annual turnover of ₹ 

12 lakh or above must obtain licence from 

FSSAI, those with an annual turnover below ₹ 

12 lakh are mandated to get themselves regis-

tered with the regulatory body.

Markets abuzz with news of HUL buying Dinshaw’s Dairy Foods 
Sep 14, 2019 

https://timesofindia.indiatimes.com/city/nagpur/markets-abuzz-with-news-of-hul-buying-dinshaws/arti-

cleshow/71118971.cms 

AGPUR: Markets are abuzz with specu-

lation of FMCG giant Hindustan Unile-

ver Limited (HUL) inching closer to a 

deal to buyout Nagpur-based Dinshaw’s Dairy 

Foods for almost Rs 1,000 crore. 

Reports of the Nagpur company looking for a 

suitor have been going around for almost five 

years now, but the promoters have always been 

tight-lipped about it. Calls and messages to 

members of the Bapuna family, which owns a 

50% stake in the company, went unanswered. 

TOI reached out to HUL regarding the deal and 

a response is awaited. 

Dinshaw’s was founded in Nagpur in 1930s by 

brothers Dinshaw and Erachshaw Rana. It was 

only in 1990s that it slowly started expanding to 

other verticals like packaged milk. In 2002-03, 

the Rana family sold an estimated 50% stake to 

Bapuna group for an undisclosed amount. Ba-

puna group’s core business is distilling with 

units in Nagpur and Gwalior. 

Dinshaw’s annual revenue is reported to be 

around Rs 500 crore and some of the promoters 

felt the company is valued many times that. In 

2015, one of the promoters had told Economic 

Times that they were only trying to ascertain 
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the brand value of Dinshaw’s in the market. The 

same promoter had estimated Dinshaw’s brand 

value to be around Rs2,300 crore, much higher 

than the reports of Rs 1,000 crore valuation it is 

getting from HUL. 

Silence from Dinshaw’s promoters is only fuel-

ling market gossip that indeed a deal is being 

closed with HUL. At the other end of the gossip 

spectrum were talks about this still being a 

brand-value realization exercise and HUL offer-

ing the highest value. 

A person close to the family but not involved in 

the speculated deal said either way the Bapuna 

group may not be in a hurry to sell. “They have 

no requirement of cash as their core distillery 

business is very strong and much bigger. Din-

shaw’s itself is still profitable and can self-sus-

tain. The only reason for Bapunas agreeing to 

sell maybe that they don’t think it’s worth the 

time and effort as compared to their core busi-

ness,” said person, who did not wish to be iden-

tified. 

Another prominent businessman from Nagpur, 

who is also close to the Bapuna family, dis-

missed the speculation as ‘longest running ru-

mour’. “I have been hearing about Dinshaw’s 

being up for sale for 3-4 years now but nothing 

substantial ever happened. If the price is right 

that any company can be sold but I don’t think 

there will be so much secrecy about it. It could 

be that HUL, along with others, are constantly 

approaching Dinshaw’s with improved valua-

tions and that’s what keeping the company in 

play,” he said. 

60-kg adulterated sweets destroyed at Chhapar 
Sep 14, 2019,  

https://www.tribuneindia.com/news/ludhiana/60-kg-adulterated-sweets-destroyed-at-chhapar/832329.html 

 

he food safety team of Ludhiana today 

took samples of milk, milk products and 

checked various food stalls set up during 

Chhapar Mela. The team comprised Dr Andesh 

Kang and Food Safety officer Yogesh Goyal, 

among others. They destroyed around 60-kg 

coloured sweets and informed the shop owners 

about colour and prescribed quantity. 

“Colour used in sweets at Chhapar Mela was 

beyond permissible limits. Thus sweets were 

destroyed on the spot,” said Dr Kang. 

All the samples have been sent to the state lab 

for further analysis. 

Yesterday, the food safety team took total nine 

samples, inlcuding milk, curd, cheese, mustrad 

oil, cooking medium and tea 1. They also in-

spected dairies, karyana shops and intercepted 

milk carrying vehicle. 

Dr Nirlep Kaur today conducted inspection in 

the city to check sale of tobacco. The team 

along with the Drug Department, legal metrol-

ogy, police and state tobacco control cell 

checked various outlets in different areas of Lu-

dhiana and challans were issued under the 

COTPA Act. 

Aggarwal Traders, Hargobind Nagar; Sonu Trad-

ers, Sherpur; Chaurasia Paan Shop, Cheema 
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Chowk; and around 10-12 more wholesale 

shops were inspected. 

 

Developing concrete action plan to eliminate single-use plastic: FSSAI 
Sep 12, 2019 

https://timesofindia.indiatimes.com/business/india-business/developing-concrete-action-plan-to-eliminate-single-

use-plastic-fssai/articleshow/71100380.cms 

ew Delhi, Sep 12 () Food regulator 

FSSAI on Thursday said it has taken a 

number of steps to cut plastic con-

sumption, including permitting hotels to use pa-

per-sealed glass bottles for captive use instead 

of packaged drinking water. 

"Aligned with the prime minister's call for action 

to eliminate single-use plastic in coming years, 

develop environmental friendly substitutes and 

also an efficient plastic collection and disposal 

system in the food and beverages (F&B) sector, 

FSSAI is developing a concrete action plan in 

partnership with all the stakeholders," the regu-

lator said in a statement. 

The Food Safety and Standards Authority of In-

dia (FSSAI) said it has recently initiated some 

regulatory measures to enable the F&B industry 

to reduce its plastic footprint. 

Listing out these measures, it said "hotels can 

use paper-sealed glass bottles for captive use 

without BIS certification in place of plastic bot-

tles." 

It has also allowed use of bamboo as an alterna-

tive to plastics straws, plates, bowls and cutlery. 

FSSAI has removed the restriction on use of re-

turnable bottles for packaging of artificially 

sweetened beverages and permitted the use of 

liquid nitrogen dosing in PET bottles during 

packaging of drinking water. 

The authority has started a consumer aware-

ness campaign 'Eat Right India for Sustainable 

Living' as a call to action for plastic waste man-

agement and reduction of plastic footprint in 

the F&B industry. 

To kick-start the movement, Indian cricket cap-

tain Virat Kohli had reached out to millions of 

fans through his social media accounts and in-

vited them to a collection drive organised on 

Thursday. 

Kohli asked them to bring empty F&B plastic 

packaging, plastic bottles, aluminium cans and 

tetra pack cartons for recycling in a move to-

wards sustainable living. 

Thousands of people joined hands during the 

event at MGF Mall, Gurgaon, where Kohli him-

self segregated F&B plastic packaging waste and 

motivated people to follow his foot-steps. 

At the event, Kohli urged his fans to not just talk 

about the problem but also start acting on it. 

"Don't get inspired by (my) hairstyle or clothes, 

get inspired to do good for the society. Join 

hands to achieve a plastic waste free India by 

participating in this campaign," he said. 

FSSAI CEO Pawan Agarwal said, "Virat Kohli is 

not only India's ace cricketer but a wonderful 

human being with a sensitive heart, who cares 

for the society." 

He also thanked Kohli for his support to the 

cause of 'Healthy India' through safe food, 

healthy and sustainable diets. 

Agarwal hoped that endorsement by celebrities 

like Virat Kohli will help to make India com-

pletely free of plastic soon. MJH RUJ ABM ABM
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MP: कमलनाथ सरकार बेच रही कड़कनाथ का माांस और गाय का शुद्ध दूध 

भोपाल, 12 गसतांबर 2019,  

https://aajtak.intoday.in/story/kamal-nath-government-kadaknath-chicken-parlor-meat-cow-milk-bjp-allegations-

1-1119000.html 

मलनाथ सरकार ने गमलावट के खिलाफ 

गपछले 2 महीने से युद्ध छेड़ा हुआ है और 

इसी कड़ी में कमलनाथ सरकार के 

अधीन आने वाले कुकु्कट गवकास गनगम 

ने भोपाल में गाय के शुद्ध दूध का पाललर िोलकर िुद 

दूध बेचना शुरू गकया है. इसके साथ ही सरकार ने ही 

कड़कनाथ गचकन पाललर भी िोला है जहाां पर मशहूर 

कड़कनाथ गचकन का माांस उपलब्ध कराया जा रहा है. 

सरकार की मांशा तो लोगोां को कड़कनाथ का शुद्ध 

माांस और गाय का शुद्ध दूध देने की है लेगकन बीजेपी 

ने इसमें भी धमल का तड़का लगाकर सवाल िडे़ कर 

गदए हैं. 

दरअसल, आगदवासी युवाओां को रोजगार देने और 

मध्य प्रदेश की जनता को शुद्धता उपलब्ध कराने के 

मकसद से कमलनाथ सरकार ने अनोिी योजना शुरू 

की है. कमलनाथ सरकार के अधीन आने वाले पशुधन 

एवां कुकु्कट गवकास गनगम ने राजधानी भोपाल में 

कड़कनाथ गचकन और गाय के दूध का पाललर िोला 

है. इस पाललर में एक तरफ मशहूर कड़कनाथ का 

गचकन और अांडे गमल रहे हैं तो वही ां दूसरी तरफ गाय 

का शुद्ध दूध उपलब्ध कराया जा रहा है. 

 

सरकार की योजना है गक उसके अपने फामल की गायोां 

से दूध गबना गकसी गमलावट के उसके असली फे्लवर 

के साथ लोगोां को उपलब्ध कराया जा सके इसीगलए 

भोपाल के बुल मदर फामल की गायोां का दूध इस पाललर 

के जररए बेचा जा रहा है. वही ां कुकु्कट गवकास गनगम 

आगदवागसयोां को कड़कनाथ मुगों को खिलाने के गलए 

दाने उपलब्ध करा रहा है और उनसे कड़कनाथ मुगाल 

िरीद कर उसका माांस लोगोां को उपलब्ध करा रहा है. 

सरकार का दावा है गक उसके पाललर से गमलने वाले 

कड़कनाथ मुगे के माांस और गाय के दूध में शुद्धता की 

पूरी गारांटी है लेगकन बीजेपी ने कड़कनाथ का माांस 

और गाय का दूध एक ही व्यखि के द्वारा बेचे जाने पर 

आपगि उठाई है. बीजेपी के प्रदेश उपाध्यक्ष रामेश्वर 

शमाल का कहना है गक गहांदू धमल में गाय और उसका 

दूध बेहद पूजनीय होता है गजसका कई त्योहारोां में और 

उपवास में इसे्तमाल गकया जाता है. ऐसे में जो व्यखि 

कड़कनाथ का माांस बेच रहा है वही व्यखि गाय का 

दूध ना बेचे. 

 

इसके साथ ही रामेश्वर शमाल ने माांग की है गक सरकार 

ने कड़कनाथ मुगे के माांस और दूध के पाललर को एक 

साथ िोलकर गहांदुओां की भावनाओां के साथ खिलवाड़ 

गकया है इसगलए दोनोां पाललरोां को अलग-अलग जगह 

पर िोला जाए और दोनोां का व्यवसाय करने वाला 

शख्स भी अलग हो. 

बीजेपी के आरोपोां पर मोचाल िुद पशुपालन मांत्री 

लािन गसांह यादव ने सांभाला है. आजतक से बात 

करते हुए मांत्री लािन गसांह यादव ने कहा की बीजेपी 

के आरोप इसगलए बेबुगनयाद है क्ोांगक कड़कनाथ 

गचकन पाललर और गमल्क पाललर के बीच में पाटीशन 
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गकया गया है. इसमें एक तरफ कड़कनाथ का माांस 

गमलता है तो दूसरे गहसे्स से गाय का दूध बेचा जा रहा 

है. 

मांत्री लािन गसांह यादव ने कहा गक दोनोां पाललर को 

साथ में इसगलए बनाया गया है तागक एक ही जगह पर 

लोगोां को दोनोां चीजें गमल सके. पशुपालन मांत्री लािन 

गसांह यादव ने कहा गक हमारी सरकार कड़कनाथ 

गचकन पाललर के जररए बेरोजगारोां को रोजगार 

उपलब्ध करा रही है. इसमें PPP मॉडल के तहत 

आउटलेट िोल सरकार गाय का शुद्ध दूध, कड़कनाथ 

गचकन और देसी अांडे िुद मुहैया कराएगी. 

 

FSSAI ropes in Virat Kohli to eliminate the usage of single-use plastic 
12 Sep, 2019 

https://timesofindia.indiatimes.com/business/india-business/fssai-ropes-in-virat-kohli-to-eliminate-the-usage-of-

single-use-plastic/articleshow/71100572.cms 

EW DELHI: Aligned with Prime Minister 

Narendra Modi’s call for action to elim-

inate single-use plastic in coming years, 

develop environmental friendly substitutes and 

also an efficient plastic collection and disposal 

system in the food and beverages (F&B) sector, 

the apex food regulatory authority Food Safety 

and Standards Authority of India (FSSAI) is de-

veloping a concrete action plan in partnership 

with stakeholders. 

Apart from developing this incremental and ag-

ile plan, FSSAI has recently initiated some regu-

latory measures to enable F&B industry to re-

duce its plastic footprint. These include: 

* Hotels can use paper-sealed glass bottles for 

captive use without BIS certification in place of 

plastic bottles. An order has been recently is-

sued on this. 

* Use of bamboo as an alternative to plastics 

such as straws, plates, bowls, cutlery etc. 

* Removing the restriction on use of returnable 

bottles for packaging of artificially sweetened 

beverages. 

* Permitting the use of liquid nitrogen dosing in 

PET bottles during the packaging of drinking wa-

ter. 

The food authority has started a consumer 

awareness campaign “Eat Right India for Sus-

tainable Living” as a call to action for plastic 

waste management and reduction of plastic 

footprint in the F&B industry. 

To kick-start the movement, the Indian Cricket 

Captain, Shri Virat Kohli had reached out to mil-

lions of fans through his social media accounts 

(Twitter, Instagram and Facebook) and invited 

them to a collection drive organised on Thurs-

day. He asked them to bring empty F&B plastic 

packaging, plastic bottles, aluminium cans and 

tetra pack cartons for recycling in a move to-

wards sustainable living. Thousands of people 

joined hands during the activation at MGF mall, 

Gurgaon where Shri Kohli himself segregated 

F&B plastic packaging waste and motivated 

people to follow his foot-steps. 

This campaign comes a day after, the Prime 

Minister launched ‘Swachhata Hi Seva (SHS) 

2019’, which has a special focus on ‘plastic 

waste awareness and management.' 

FSSAI is further asking state/UT food safety de-

partments to conduct similar awareness and 

collection drives at public places and malls at 

their State capitals and major cities in accord-

ance with the timelines of SHS 2019. It has also 

urged the State Level Advisory Committees to 

organise state level discussions around the 
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same and devise activities for sustaining the 

agenda. 

At the event, Virat Kohli, captain of Indian 

cricket team urged his fans to not just talk 

about the problem but to also start acting on it. 

He said, “Don’t get inspired by (my) hairstyle or 

clothes, get inspired to do good for the society. 

Join hands to achieve a plastic waste free India 

by participating in this campaign.” 

Speaking on the occasion, FSSAI CEO, Pawan 

Agarwal said, “Shri Virat Kohli is not only India’s 

ace cricketer but a wonderful human being with 

a sensitive heart, who cares for the society. He 

thanked him for his support to the cause of 

‘healthy India’ through safe food, healthy and 

sustainable diets. He hoped that endorsement 

of celebrities like Virat Kohli will help to make 

India completely free of plastic soon and FSSAI 

is committed to work with various stakeholders 

from the food and beverages sector to bring 

about this change.” 

 

Haryana government waives Rs 1,268 crore milk cess 
September 11, 2019 8:29 pm 

https://www.thestatesman.com/cities/chandigarh/haryana-government-waives-rs-1268-crore-milk-cess-

1502799142.html 

 

aryana government has decided to 

give a waiver of Rs 1,268 crore on milk 

cess. This decision will help the plants 

in their day-to-day working capital require-

ments and also buy more milk at a better price, 

which will bring more prosperity to the farmers. 

While giving this information, an official spokes-

man said that there is a plan to introduce a 

“One-time Settlement” of past dues of Milk 

Cess levied on milk plants in the state. 

The defaulter entity may be permitted to pay 

the pending principal amount of Milk Cess due 

along with simple interest calculated @ 12 per 

cent (from the date of default) for receiving the 

benefits of the scheme. It is further proposed 

that 50 per cent of amount due (principal and 

interest) should be paid by the company con-

cerned within 60 days and the balance should 

be paid within six months in six equal install-

ments, failing which, 15 per cent simple interest 

would be charged on the balance amount, he 

added. 

He said that the scheme would be valid for 60 

days from the date of its announcement and 

payment of 50 per cent of the amount due 

within 60 days of applying for or joining the 

scheme, would be construed as opting for the 

scheme. 

The spokesman said that the milk cess was 

started in 2001 under sub-section 1 of section 6 

of Haryana Murrah Buffalo and Other Milch Ani-

mals Breed (Preservation and Development of 

Animal Husbandry and Dairy Development Sec-

tor) Act 2001. It is applicable only to plants hav-

ing processing capacity more than 10,000 litres 

of milk per day and not to chilling plants etc and 

was meant to help the development of Murrah, 

Sahiwal and Hariana Breeds besides establishing 

Haryana Livestock Development Board (HLDB). 
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Presently, only 23 Milk Plants are working in 

Haryana, against 40 that had started or func-

tioned at one time, as the banks refused to give 

working capital against the accumulated inter-

est which is charged annually on monthly com-

pounding basis. The Milk Plant owners have 

been representing that they face notices from 

HLDB for recovery of Milk Cess (balance Rs 

69.55 crore, of which only Rs 38.05 crore is 

from private plants, rest is of Coop Dairy plants 

and NDRI) and interest thereon which comes to 

Rs 1,278.61 crore as on March 31, 2019, he 

added. 

 

Govt hints at hike in Omfed milk price 
11 Sep, 2019 

https://timesofindia.indiatimes.com/city/bhubaneswar/govt-hints-at-hike-in-omfed-milk-price/arti-

cleshow/71071394.cms 

hubaneswar: Agriculture minister Arun 

Kumar Sahoo on Tuesday said the gov-

ernment was considering increasing the 

price of the milk sold by Odisha State Coopera-

tive Milk Producers Federation (Omfed). 

Sahoo said this while attending a workshop of 

dairy farmers in the city on Tuesday. He said the 

hike would help dairy farmers in the state and 

that a proposal in this regard had been sent to 

the government. 

Different private players in the dairy sector re-

cently increased the prices of the products sold 

by them. “Private companies have hiked milk 

prices in recent times. The state government is 

also considering a price hike for Omfed milk. A 

decision will be taken soon. We will keep both 

consumers and farmers in mind,” Sahoo said. 

At present, 500 ml of Omfed premium milk is 

being sold at Rs 20. A half-litre pouch of single-

toned milk is sold for Rs 19. 

Consumers, on the other hand, are sceptical 

about the decision. “They should think of im-

proving quality while considering a price hike,” 

Babita Maharana, a housewife, said. 

 

Top news stories to watch out for on September 11, 2019 
Updated on September 10, 2019  

https://www.thehindubusinessline.com/news/top-news-stories-to-watch-out-for-on-september-11-2019/arti-

cle29384330.ece 

 

rime Minister Narendra Modi is likely to 

launch a Rs13,500-crore scheme to con-

trol livestock diseases, mainly foot and 

mouth disease (FMD) and brucellosis. He is 

likely to launch it from Mathura district in Uttar 

Pradesh. The scheme proposes of having a vac-

cination coverage to 30 crore bovines (cows-

bulls and buffaloes) and 20 crore sheep/goat 

and 10 million pigs. 

Commerce Minister Piyus Goyal is likely to meet 

export bodies and stakeholders on September 

11. This meet has been called to focus on the 

measures to aid exports and spur growth in the 

sector. The meet is set to help and pitch sugges-

tions on trade policy instruments that could 

stimulate growth. 
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A Superme Court bench is likely to hear the Am-

arapali case on September 11. In the previous 

hearing, on August 26, the bench had directed 

for a forensic audit report to be submitted to 

the ED and ICAI. It also asked the apex court 

registry to disburse Rs 7.16 crore, which was de-

posited by the Amrapali group, to NBCC for 

completion of stalled projects. 

Former union minister Bandaru Dattatreya is 

set to take oath as the Govenor of Himachal 

Pradesh on September 11. Bandaru Dattatreya 

will succeed Kalraj Mishra, the present governor 

of Rajasthan. Dattatreya’s swearing in cere-

mony was first supposed to happen on Septem-

ber 5, but got postponed. 

The Centre’s Group of Ministers (GoM) are 

likely to submit a report on the resumption of 

mining in Goa to PM Narendra Modi on Sep-

tember 11. Since last year, mining in Goa has 

come to a standstill after Supreme Court 

quashed 88 leases and banned extraction of 

fresh iron ore. The report is likely to provide so-

lutions to the problems. 

Samsung is likely to launch new Galaxy A series 

smartphones on September 11. The devices are 

likely to be the upgraded versions of Galaxy A30 

and A50 that went official last month. The de-

vices are to come with triple rear cameras, an 

in-display fingerprint sensor and 6.4-inch dis-

plays. 

 

 

Why India needs to protect its small dairy farmers 
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n the Regional Comprehensive Economic 

Partnership (RCEP), many participating de-

veloped countries like New Zealand and 

Australia have been urging India to open up the 

dairy sector through reduction of import duties. 

At the 8th RCEP (a formidable trade block of 16 

countries, including India) meeting of the in-

tersessional ministerial held in Beijing last 

month, trade negotiators focused on two as-

pects. While New Zealand demands greater 

market access for its dairy products, apples, ki-

wis and wine into India, India has been demand-

ing greater access of professionals into New 

Zealand and easing the market barrier that it 

imposes. 

The Indian dairy industry says that import con-

cessions on dairy products from milk-surplus 

member countries like New Zealand and Aus-

tralia will have an adverse impact on India’s 

dairy sector. This might impact around 100 mil-

lion dairy farmers and people associated with 

the sector in the country. 

In the 1950s, India was a milk-deficit country, 

depending largely on imports. Launched in 

1970s, the three-phase Operation Flood helped 

the country’s milk production soar, providing 

livelihoods to millions of farmers through the 

cooperative model. And because of the success 

of the Operation Flood, brands like Amul (Guja-

rat Cooperative Milk Marketing Federation), 

Nandini (Karnataka Milk Federation), Milma 

(Kerala Cooperative Milk Marketing Federation) 

and Verka (Punjab State Cooperative Federation 

of Milk Producers Unions) became household 

names. 
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By 1998, India overtook the US to become the 

largest milk producer in the world. India contin-

ues to be the largest milk producer with a pro-

duction of 176 million metric tonnes in 2018-19. 

The country’s dairy sector, the largest among 

agricultural commodities, is estimated to have a 

value of $100 billion and constitutes 20% of the 

total global milk production. According to Inter-

national Farm Comparison Network (IFCN, 

2018), this value is expected to double and will 

account for more than 30% of the world’s milk 

production by 2033. As per a NITI Aayog Work-

ing Group report, the total demand of milk dur-

ing 2033-34 would be around 292 million metric 

tonnes, as against supply of around 330 million 

metric tonnes. 

Of India’s 100-million-plus dairy farmers, more 

than 70 million hold 2-3 milch animals per head. 

RCEP negotiations are crucial to the survival of 

India’s dairy sector as milk production in India is 

smallholder-centric. Moreover, the Indian dairy 

sector employs millions of people on an annual 

basis, of which more than 70% are women and 

69% belong to socio-economically deprived sec-

tions of the communities. 

An Indian dairy producer in the organised sector 

receives more than 60% share of the consumer 

rupee as against 30% for a New Zealand-based 

producer. According to the IFCN (2018), in Aus-

tralia and the EU, the farmers’ receipt is 27% 

and 40% of the consumer’s rupee spent, respec-

tively (see table). Today, India is self-sufficient 

in milk, having surplus trade balance in dairy. 

Moreover, the production would grow, leaving 

substantial market surplus in the future. 

According to the IFCN (2018) report, places like 

New Zealand, Australia, the EU and the US have 

milk self-sufficiency of more than 800%, 117%, 

111% and 105%, respectively. It is, thus, natural 

that these countries would look for market push 

in countries they could manage through the 

RCEP. 

At this juncture, we must learn from China, a 

country that is demographically similar to India. 

China’s CAGR in dairy dropped from 22% (2000-

06) to 0.06% (2006-17), leading to increased de-

pendency on imports. Post-FTA, China’s dairy 

imports increased from 3.5% to 20% by 2017. 

Even back home, in the case of edible oil, the 

entire industry has moved from self-sufficiency 

to import dependency post the WTO implemen-

tation in 1996-97. 

According to industry estimates, the market 

share of Indian dairy products comprising of 

skimmed milk powder, butter and cheese is es-

timated to be around 0.5 million metric tonnes. 

If we allow imports, say, from New Zealand, 

across all value-added dairy products equivalent 

to 5% of their total exports in each of the above 



product category, it will be around 0.133 million 

metric tonnes. In this scenario, New Zealand 

alone will capture almost one-third of the mar-

ket of domestic players in India, who are instru-

mental in procuring milk from a huge number of 

dairy farmers of the country. This will have an 

untimely impact on the organised dairy sector, 

which has been improving slowly but steadily 

over the past few years. Indian farmers are get-

ting better returns compared to other dairy-de-

veloped countries like New Zealand, Australia 

and the US. In the current scenario, import tar-

iffs on value-added dairy products are around 

64%, which helps protect the domestic dairy in-

dustry as well as the interest of small and mar-

ginal farmers (see table). 

Income centrality of small and marginal farmers 

in India is towards dairying. We must learn from 

the strategic positions every country takes for 

allowing imports on dairy products. For exam-

ple, Canada imposes a duty of 208% on all dairy 

products. The EU promotes non-tariff barriers 

with high residual and pesticides limits. Aus-

tralia does not permit non-retorted dairy prod-

ucts from India. Countries like South Africa, 

Mexico, Venezuela and Chile do not permit im-

port of dairy products from India. 

According to the World Tariff Profiles (2017) of 

the WTO, Pakistan imposes 100% protection on 

its dairy products, which is the highest amongst 

the milk-producing countries, followed by India 

(64%), Brazil (49%) and Australia (4%), which is 

the lowest protection amongst the milk-produc-

ing countries. 

The Make in India policy is the most amenable 

to its dairy producers and processor companies 

who mostly use locally-available resources. 

Most of the resources are available as India 

continues to have a healthy growth in food-

grains and other crop production. For achieving 

the government’s aim of doubling farmers’ in-

comes by 2022-23, India needs to protect the 

interest of its small, marginal and landless dairy 

farmers. 

(The author is chair professor, Verghese Kurien 

Centre of Excellence, Institute of Rural Manage-

ment Anand. Views are personal. For this arti-

cle, the author was assisted by his team at the 

Verghese Kurien Centre of Excellence.) 
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 glass or two of milk daily is the stand-

ard recommendation by most doctors, 

especially when they are treating pa-

tients for certain nutritional deficiencies. Milk 

has long since been a favoured source of nutri-

tion not just for growing children, but also for 

adults. Milk boasts of several nutritional proper-

ties that help in the development of children 

and functionality in adults. Among others, it is 

rich in calcium which helps with bone develop-

ment, and vitamin B12 which maintains healthy 

red blood cells and nerve tissue. Research now 

shows that drinking milk can also help in pre-

venting chronic disease. 

Obesity is a grave issue. Not only is it a silent 

killer, but it also increases the risk of developing 

chronic conditions like diabetes, cardiovascular 

diseases and even cancer. Research has shown 

that among children, a diet high in milk is linked 

with a reduced risk of obesity, while in adults, 

high milk diet improves body composition and 

facilitates weight loss during energy restriction. 

Milk can also plays an important role in main-

taining healthy levels of blood pressure. The 
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reason why consumption of milk is linked with 

managing blood pressure levels is due to its rich 

composition of three essential minerals namely 

calcium, potassium and magnesium. Therefore, 

regular consumption of milk provides the body 

with important minerals required to stabilize 

blood pressure. 

A reduced risk of cancer is associated with the 

consumption of milk. A review conducted by 

scientists from different European and Ameri-

can universities showed that even moderate 

consumption of milk and other dairy products is 

linked with a lower risk of colorectal and blad-

der cancer. 

It is a good idea to load up on dairy. Although 

milk is directly associated with reducing the risk 

of certain chronic diseases, other dairy products 

like milk and cottage cheese are also extremely 

beneficial to health, also having some links to 

chronic disease prevention. Not only does milk 

play a role in minimizing long term ill effects, 

but it also helps in strengthening the bones and 

providing a decent dose of healthy vitamins and 

minerals. 

 

Cow cess a mess in Punjab 
Sep 8, 2019, 9:37 AM (IST) 
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ajmeet Singh in Chandigarh 

The Punjab Government has been 

levying cow cess on liquor, fuel and 

some other items since 2016, but is 

yet to release the entire revenue 

collected for the intended purpose — bovine 

care at gaushalas. The Excise Department owes 

nearly Rs 41 crore, Transport Department Rs 16 

crore and PSPCL Rs 520 crore. 

Of the nearly Rs 34 crore collected by urban lo-

cal bodies as cow cess since 2016, only Rs 25 

crore had been distributed for feeding the cat-

tle till July this year. Of the 167 urban local bod-

ies, 52 in Patiala, Bathinda, Ferozepur, Ludhi-

ana, Jalandhar and Amritsar were yet to notify 

the cow cess levied on different items by the re-

spective urban bodies. 

Reality check in state 

The Punjab Government has still not put in 

place any concrete action plan to deal with the 

enormous challenge at hand. The chromic is-

sues remain unaddressed at government-run 

cattle pounds — paucity of funds, inadequate 

fodder, poor infrastructure, no semblance of 

management. The 510 privately-run gaushalas 

in Punjab too are bursting at the seams with 

3.84 lakh stray cattle. As per official data, there 

are 9,484 stray cattle at the cow shelters in 20 

districts. Keemti Bhagat, former chairman of 

Punjab Gau Sewa Commission, claims that bar-

ring a few gaushalas, others are underutilised. 

“Against a projected capacity of 1.25 lakh stray 

cattle, there are around 14,000 stray cattle in 

the 20 shelter homes. In Muktsar, 10 large 

sheds were constructed. But there are just 350 

cows,” he says. 

Compounding problem 

Enquiries reveal that the problem lies in poor 

utilisation and monitoring of government-run 

gaushalas in each of the 22 districts. In the 2018 

monsoon session of the Vidhan Sabha, data 

shared by the Animal Husbandry Department 

revealed that the government-run gaushalas 

were being used to 50 per cent of their capac-

ity. In wake of the increased stray cattle men-

ace, the Local Bodies Department has sought 

fresh data on the utilisation of gaushalas. While 

the Local Government department releases 
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daily assistance ranging from Rs 15 to Rs 30 per 

cattle, the actual cost comes to around Rs 100. 

Cow cess levied (as per 2015 notification)  

Rs 1,000 and Rs 200 on sale of four-wheeler and 

two-wheeler vehicles, respectively 

Rs 10 on every bottle of IMFL 

Rs 5 on Punjab Made Liquor and Beer 

Rs 1,000 per function at AC marriage palace  

Rs 500 for non-AC marriage palace 

Rs 100 on oil tanker per round 

Rs 1 per cement bag 

2 paise per unit of electricity 

Numbers tell story  

As per the 2012 census, there are 1.10 lakh 

stray cattle in Punjab 

There are 470 registered gaushalas in Punjab 

20 government-run cattle pounds have been set 

up 

Government-owned cattle sheds house 9,000 

cows 

Killer horns 

Year Deaths Injured 

2016 102 57 

2017 154 127  

2018 114 42 

 

Prabhat Dairy stock up 20 per cent on delisting news 
September 7, 2019 6:35:39 AM 
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hares of Prabhat Dairy ended the day 

with 20% gains after the company pro-

posed to voluntarily delist its equity 

shares. Shares of Prabhat Diary on Friday ended 

the day at `78.15, up by `13, or 20%, on BSE. 

Prabhat Dairy, in its filing on exchanges, said 

that one of the reasons to delist the stock is 

that company is no longer operating in its core 

business, which contributed majority to the rev-

enues and profits of the company. 

In January this year, Prabhat Dairy had an-

nounced that it has entered into definitive 

agreements with Tirumala Milk Products, a 

wholly-owned subsidiary of French dairy multi-

national Groupe Lactalis, for the sale of its dairy 

business for a consideration of `1,700 crore. 

The transaction involved sale of the dairy busi-

ness undertaking of Prabhat Dairy by way of 

slump sale on a going concern basis, along with 

the sale of 100% shareholding in Sunfresh Agro 

Industries, a step-down subsidiary of Prabhat 

Dairy. “After the business sales, the company is 

no longer operating in its core business, which 

contributed majority of the revenues and prof-

its of the company. We understand and recog-

nise that a majority of the public shareholders 

would have invested in the company, with the 

intention of investing in a company engaged in 

the dairy business,” company said in the ex-

change filings. 

Market participants say that, once company 

talks about delisting, the valuations of the com-

pany automatically improves. According to an 

analyst, in the dairy business a player can have 

prospects if some value-addition happens. If it is 

a pure dairy business, which Prabhat was into, it 

will not give better valuations. In the recent 

past, diary business is facing margin pressure 

due to an increase in the milk procurement 

price. 
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In the last six months, the stock has gained 37%, 

while in the last one year, it was fallen by 51%, 

show data from Bloomberg. The market capital-

isation of Prabhat Dairy on Friday stood at 

`763.34 crore. 

The company, in its exchange filing, said: “We 

either individually or collectively as may be mu-

tually agreed, are desirous of acquiring 

4,87,40,547 fully paid-up equity shares of the 

Company representing 49.90% of the paid-up 

equity share capital of the company that are 

presently held by the public shareholders of the 

company and consequently voluntarily delist 

the equity shares of the Company from BSE Lim-

ited and National Stock Exchange of India.” 

Shares of Prabhat Dairy were listed on ex-

changes in September 2015. 

 

Mother Dairy hikes cow milk price by Rs 2 per litre 
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ew Delhi: Mother Diary has hiked the 

price of cow milk by Rs 2 per litre from 

Friday in Delhi and the National Capital 

Region (NCR). The cow milk variant will now be 

available at Rs 44 per litre, as against Rs 42 ear-

lier. 

According to an official, the prices of the cow 

milk variant effective from September 6 are Rs 

23 for 500 ml pack and Rs 44 for one-litre pack. 

The prices of other milk variants remain un-

changed. 

The leading milk supplier said that the retail 

price of cow milk has been hiked since the com-

pany is shelling out more to the farmers to pro-

cure raw milk. 

With Mother Dairy increasing prices, it is likely 

that other milk suppliers such as Amul and 

Parag might also follow suit. 

Mother Dairy supplies nearly 30 lakh Litres of 

milk in the Delhi-NCR region, of which eight lakh 

Litres is cow milk. 

Earlier in May, Mother Dairy increased the con-

sumer prices of its poly pack milk variants in 

Delhi-NCR. Though there was no price change in 

the rate of the one-litre cow milk pack, the price 

of the half-litre pack was hiked by one rupee.

 

 

आज से इतना महांगा हुआ गाय का दूध, इस कां पनी ने बढाए दाम 
Sep 6, 2019 

https://www.amarujala.com/business/business-diary/mother-dairy-increased-price-of-milk-in-delhi-ncr-by-two-

rupees 

जधानी की प्रमुि दूध आपूगतलकताल मदर 

डेयरी ने गदल्ली-एनसीआर में गाय के दूध 

का दाम दो रुपये बढाकर 44 रुपये लीटर 

कर गदया है। यह वृखद्ध शुक्रवार से लागू होगी। कां पनी 

ने कहा है गक वह गकसानोां से कच्चा दूध िरीदने के 

गलए अगधक भुगतान कर रही है। इस वजह से उसे 

गाय दूध के दाम बढाने पड़ रहे हैं।  

इसगलए की दूध के दाम में बढोतरी 

हालाांगक, कां पनी ने अन्य गकसी दूध के दामोां में वृखद्ध 

नही ां की है। मदर डेयरी के प्रविा ने कहा गक गपछले 

दो तीन महीने में गाय के कचे्च दूध की िरीद पर उसे 

ढाई से तीन रुपये प्रगत लीटर का अगधक भुगतान 

करना पड़ रहा है। प्रविा ने कहा गक इस वजह से 

दूध के दाम में बढोतरी की गई है।  

अन्य कां पगनयाां भी बढा सकती हैं दूध की कीमत 
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प्रविा ने कहा गक छह गसतांबर से गाय के दूध के 

आधा लीटर के पैक का दाम 23 रुपये और एक लीटर 

के पैक का दाम 44 रुपये प्रगत लीटर होगा। माना जा 

रहा है गक मदर डेयरी के बाद अमूल और पराग जैसी 

कां पगनयाां भी दूध की कीमतोां में बढोतरी कर सकती 

हैं।  

मदर डेयरी द्वारा गदल्ली एनसीआर में 30 लाि लीटर 

दूध की आपूगतल की जाती है। इसमें आठ लाि लीटर 

गाय का दूध होता है। इस साल मई में मदर डेयरी ने 

दूध कीमतोां में दो रुपये लीटर की वृखद्ध की थी। गाय के 

दूध के मामले में एक लीटर के पैक में कोई वृखद्ध नही ां 

की गई थी। उस समय गाय के दूध के आधा लीटर के 

पैक में एक रुपये की वृखद्ध की गई थी।

 

Delhi: Mother Dairy hikes cow milk price by Rs 2/litre 
Sep 6, 2019 
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EW DELHI: Mother Diary has hiked the 

price of cow milk by Rs 2 per litre from 

Friday in Delhi and the National Capital 

Region (NCR). 

The cow milk variant will now be available at Rs 

44 per litre, as against Rs 42 earlier. 

According to an official, the prices of the cow 

milk variant effective from September 6 are Rs 

23 for 500ml pack and Rs 44 for one-litre pack. 

The prices of other milk variants remain un-

changed. 

The leading milk supplier said that the retail 

price of cow milk has been hiked since the com-

pany is shelling out more to the farmers to pro-

cure raw milk. 

With Mother Dairy increasing prices, it is likely 

that other milk suppliers such as Amul and 

Parag might also follow suit. 

Mother Dairy supplies nearly 30 lakh litres of 

milk in the Delhi-NCR region, of which eight lakh 

litres is cow milk. 

Earlier in May, Mother Dairy increased the con-

sumer prices of its poly pack milk variants in 

Delhi-NCR. Though there was no price change in 

the rate of the one-litre cow milk pack, the price 

of the half-litre pack was hiked by one rupee.

This Punjab farmer rakes in Rs 2.1 lakh from sale of Sahiwal cow 
 September 5, 2019 4:10:15 am 

https://indianexpress.com/article/india/punjab-farmer-sahiwal-cow-modi-govt-nddb-indigenous-cattle-5966871/ 

or Gurbachan Singh Hayer, Lakshmi has 

truly delivered a fortune. She fetched 

him Rs 2.10 lakh — the price that the Na-

tional Dairy Development Board (NDDB) paid 

for this four-year-old Sahiwal cow early this 

week. 

“I feel sad about her going, but happy at the 

rate. The maximum that they (NDDB) had given 

for this breed here before was Rs 1.50 lakh,” 

says Hayer, a 72-acre farmer from Rahurianwali 

village of Punjab’s Muktsar district and tehsil. 

The 70-year-old had, about 10 years back, 

bought a Sahiwal cow for Rs 4,000 and she gave 

birth to a female calf that was named Rani. Rani 

— her mother died soon after from a severe 

mastitis infection causing udder inflammation 

— went on to deliver four female calves, the 

eldest of them being Lakshmi. The seven-year-

N 

F 

https://timesofindia.indiatimes.com/city/delhi/delhi-mother-dairy-hikes-cow-milk-price-by-rs-2/litre/articleshow/71007539.cms
https://timesofindia.indiatimes.com/city/delhi/delhi-mother-dairy-hikes-cow-milk-price-by-rs-2/litre/articleshow/71007539.cms
https://indianexpress.com/article/india/punjab-farmer-sahiwal-cow-modi-govt-nddb-indigenous-cattle-5966871/


old Rani is now pregnant for the fifth time, 

while Lakshmi had produced one male calf (who 

has been kept in Hayer’s farm) and was expect-

ing again when she was sold to NDDB. 

“From a single cow bought 10 years ago, I have 

bred six animals, all of them through artificial 

insemination. They are all Sahiwal cattle. The 

good price that I have received for Lakshmi is 

prompting me to take up breeding in a more ag-

gressive and focused way. I used to breed 

horses at one time, but this is something more 

satisfying and worthwhile,” notes Hayer, who 

grows cotton, paddy and wheat on 62 acres and 

eucalyptus trees (for supplying to plywood 

units) on his remaining 10 acres. 

The Sahiwal breed, which originated in the 

Montgomery region of undivided India, is 

mainly native to southwest Punjab and the ad-

joining Sri Ganganagar district of north Raja-

sthan. Like all indigenous cows, its age at first 

calving is 3-3.5 years, compared to 2-2.5 years 

for exotic/crossbred animals. But Sahiwal is a 

relatively good milker, with average yields of 

2,300-2,500 litres per lactation cycle, compared 

to 1,600-1,800 litres for other desi breeds such 

as Gir and Red Sindhi, 4,000-4,500 litres for 

crossbreds, and 6,000-7,000 litres for exotic 

Holstein-Friesian cows. 

The Narendra Modi government, in December 

2014, launched a Rs 2,025-crore Rashtriya 

Gokul Mission (RGM) for development and con-

servation of indigenous cattle breeds. The pro-

gramme envisages selective breeding and crea-

tion of a super-elite population of pure animals, 

employing techniques such as artificial insemi-

nation and progeny testing (PT) where bulls are 

evaluated on the basis of their daughters’ per-

formance. 

“Punjab has an estimated 50,000 Sahiwal cows, 

of which 20,000 or so are in Fazilka and another 

10,000 in Muktsar alone. The PT or pedigree se-

lection project for Sahiwal focused on the two 

districts, as they are a natural breeding tract for 

these animals,” explains Anil Pathak, project co-

ordinator (PT) with the Punjab Livestock Devel-

opment Board (PLDB). 

Under the project, run jointly by NDDB and 

PLDB, over 50 high genetic merit male calves 

were bought from farmers at Rs 25,000-30,000 

each and sent to the latter’s semen stations at 

Nabha and Patiala. “We do semen testing of all 

bulls in our research farms. The ones giving de-

sired results are marked as proven and their se-

men doses further distributed to farmers,” adds 

Pathak, who clarifies that NDDB’s purchase of 

Lakshmi wasn’t part of this project. 

In Lakshmi’s case, PLDB acted merely as a facili-

tator. “Hayer had registered his cow with us. 

Under our project, we do the milk recordings of 

all registered animals, apart from testing them 

for tuberculosis, bovine viral diarrhoea, brucel-

losis and Johne’s disease. We also do karyotyp-

ing (examining chromosomes to determine ab-

normalities, including whether any of them are 

missing or damaged) and study of the bull that 

was used to artificially inseminate the mother. 

Lakshmi was identified on this basis,” states 

Munish Goyal, veterinary doctor and district co-

ordinator (PT) for the Sahiwal project at Muk-

tsar. 

NDDB has taken Lakshmi to its Sabarmati Ash-

ram Gaushala bull mother farm at Bidaj in Guja-

rat’s Kheda district. She will be an elite bull 

mother, who will be used for breed preserva-

tion and propagation through embryo transfer 

technology. This involves production of em-

bryos of high-yielding cattle that can be trans-

planted in other cows via in vitro fertilisation. 

“We chose Lakshmi because she was disease-

free and her genotype matched the set parame-

ters of our genotyping chip. There was 90% pu-

rity in terms of Sahiwal breed characters. Also, 

the milk yield from her first lactation was rec-

orded at 3,000 litres, more than the standard of 

https://indianexpress.com/about/narendra-modi


2,400 litres for this breed. Our purchases are 

based on the prices quoted by farmers and after 

factoring in all the set parameters,” an NDDB 

official who did not wish to be identified, 

tells The Indian Express. 

For farmers like Hayer, the emergence of a mar-

ket for indigenous cattle breeds through RGM 

has certainly opened a new road to riches. 

 

Milk import a concern in FTA talks 
5 Sep, 2019 

https://timesofindia.indiatimes.com/business/india-business/milk-import-a-concern-in-fta-talks/arti-

cleshow/70985592.cms 

EW DELHI: A suggestion by India's 

trade negotiators to lower the duty on 

milk imported from New Zealand has 

generated a massive protest from Amul , the 

country's largest producer, as well as political 

leaders, including Gujarat chief minister Vijay 

Rupani During negotiations for Regional Com-

prehensive Economic Partnership (RCEP) Agree-

ment, comprising Asean, China, Australia New 

Zealand, Japan and South Korea, Indian officials 

had suggested that the government could look 

at lowering import duty for milk and milk prod-

ucts from the island nation, although no formal 

offer has been put on the table. Separately, 

commerce department had got a think tank to 

look at the possible options on opening up. 

Trade negotiators conceded that a mere sug-

gestion is enough to get a country to press for 

it. The fear is that opening the doors for a simi-

lar demand from Australia, which had been 

making seeking the same benefit for years, but 

faced resistance from the government. 

In an over 40-slide presentation to commerce 

and industry ministry Piyush Goyal , Amul made 

a case against easing imports of milk and milk 

products and suggested that just 5% import of 

milk and milk products from New Zealand could 

have a devastating impact. "The developed 

world wants to dump its surplus in India... And 

wants lower duties to compensate (for) their 

high cost," it said, adding that Indian dairy sec-

tor was able to meet the demand for value-

added milk products such as curd, yoghurt, 

cheese and paneer, whose demand is rising due 

to higher purchasing power. It suggested that 

India was not just self-sufficient in milk but 

could tap potential export market in the neigh-

bourhood. 

A leading trade expert, who did not wish to be 

identified, said that unlike India, New Zealand 

has more milch animals than its population, re-

sulting in a massive surplus of milk. Amul has 

estimated that 93% of New Zealand's dairy 

products are exported. "If the market for milk is 

depressed, they export beef using the same ani-

mals," the trade expert added. 

Diary cooperative has suggested that by lower-

ing import duty on milk and milk products, India 

could end up repeating the experience in the 

edible oil space, where it is now 65% import de-

pendent. It also cited the example of China, 

where imports surged after it signed FTA with 

New Zealand.

 
 

 

N 

https://indianexpress.com/
https://timesofindia.indiatimes.com/business/india-business/milk-import-a-concern-in-fta-talks/articleshow/70985592.cms
https://timesofindia.indiatimes.com/business/india-business/milk-import-a-concern-in-fta-talks/articleshow/70985592.cms


Dairy farmers start feeling the pinch of dwindling buffalo meat exports 
September 5, 2019 03:01 IST 

https://www.business-standard.com/article/economy-policy/dairy-farmers-feeling-the-pinch-of-falling-bovine-

meat-exports-from-india-119090400219_1.html 

 

t has been a testing time for dairy farmers, 

particularly in north India. 

Just when liquid milk prices were showing 

signs of stabilising after remaining subdued for 

the past few years, the dry buffalo rate, or the 

sale price of a buffalo that has stopped giving 

milk and is ready for slaughter, has dropped 

sharply. 

According to trade sources, dry buffalo prices in 

North India are hovering at Rs 140 a kg, down 

20 per cent from Rs 170-180 a kg a year ago. 

The size of a buffalo bought for slaughter 

ranges between 100 kg and 450 kg. 

Cattle suppliers have also reduced their pur-

chases from dairy owners as they are incurring 

loss in their business. 

This has led to a piling up of inventory of non-

milching buffaloes in dairy farms across the 

northern parts of the country. 

“It (dry or non-milch buffalo) is like an old 

scooter for us. We either sell it at some profit or 

just let it go at scrap value. In these testing 

times, when fodder prices and labour costs are 

rising, who wouldn’t want good price for an ani-

mal that does not have any economic signifi-

cance for the farmer,” said Satpal Singh, a dairy 

farmer from Jewar in Uttar Pradesh. 

He said the drop in the sale price of buffaloes 

couldn’t have come at a worse time, as after 

many years milk procurement prices were 

showing signs of stabilising. 

The procurement price of milk having 65 per 

cent fat in Singh’s region was quoting at around 

Rs 42 a kilogram while last year the same was 

around Rs 39-40 a kilogram

Dairy owners said a big reason for the fall in dry 

buffalo prices is a sharp fall in India’s bovine 

meat exports. 

Unlike the cow, buffalo meat does not have any 

religious connotations and its slaughter and ex-

port is permitted under the law. 

Home to one of the largest buffalo population, 

India’s exports of the animal's meat have grown 

steadily and the commodity is now the second 

largest item of India’s total farm exports, after 

basmati rice. 

But it has steadily been losing ground the past 

few years. 

From a high of $4.57 billion in 2014-15, buffalo 

meat exports in the 2018-19 financial year 

dropped to around $3.31 billion, down almost 

27.6 per cent in a spell of five years. 

According to industry experts, Vietnam tradi-

tionally has been the largest market for In-

dian buffalo meat exports, accounting for over 

50 per cent of the total shipments from India. 
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Much of this was purchased for sale to China, 

which officially does not allow buffalo meat ex-

ports from India due to its stringent food safety 

norms. 

However, industry sources said ever since China 

prohibited the movement of buffalo meat from 

India through Vietnam, trade has virtually come 

to a standstill. 

Data sourced from commerce ministry shows 

that between 2017-18 and 2018-19, buffalo 

meat exports to Vietnam dropped by a stagger-

ing 28 per cent. This was after a 11 per cent in-

crease in meat exports to the same destination 

between 2016-17 to 2017-18. 

“In the 2019-20 financial year, the first five 

months' trends show that unless China removes 

restrictions on the movement of buffalo meat 

from Vietnam, India’s total meat exports could 

fall another 15 per cent,” Fauzan Alavi, director 

of Allanasons Private Ltd, India’s biggest buffalo 

meat exporters, told Business Standard. 

Alavi said that if the Centre makes sincere ef-

forts to convince China to allow direct buffalo 

meat exports without re-routing through Vi-

etnam, there could be big boost to the trade as 

China is a huge market. 

“We are perhaps among the very few industries 

that transfer more than 80 per cent of the price 

of finished product directly to farmers and any 

drop in last-mile rates impacts the dairy indus-

try,” Alavi said. 

He said raw material prices (dry buffalo rates 

for slaughter) will immediately pick up as soon 

as Vietnam starts importing in a big way from 

India for the Chinese market, as packaged meat 

being a highly perishable commodity, no ex-

porter can store shipments for long. 

Industry players have even approached the 

commerce ministry to find out ways through 

which it can convince China to start importing 

from India. 

In the meantime, some exporters have also 

started scouting for newer destinations to com-

pensate for the loss, but the volume is still 

small. 

Data shows that in the first five months of 

2019-20 financial year, Egypt, which did not fig-

ure among the top 10 destinations for buffalo 

meat export has emerged as the second biggest 

destination for the same. 

Buffalo milk accounts for over 50 per cent of In-

dia’s total annual milk production estimated to 

be around 176 million tonnes as on 2017-18. 

Uttar Pradesh, along with Rajasthan, Punjab, 

Haryana and Andhra Pradesh are among the 

top five buffalo milk producing states in India 

and also have the highest number of buffaloes. 

 

FSSAI trained about 1.7 lakh food safety supervisors to sensitise people on healthy eating 

habits 
Sep 05, 2019 08:58 PM IST | Source: PTI 

https://www.moneycontrol.com/news/india/fssai-trained-about-1-7-lakh-food-safety-supervisors-to-sensitise-

people-on-healthy-eating-habits-4408521.html 

entral food regulator FSSAI has trained 

about 1.7 lakh supervisors over a span 

of two years to create awareness on 

healthy eating habits and ensure street vendors 

meet safety standards, Union Health Minister 

Harsh Vardhan said on Thursday. The minister 

launched a year-long social and mass media 

campaign 'Eat Right India' with the slogan: 'Sahi 

Bhojan, Behtar Jeevan'. 
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He also sought a mass movement on preventive 

and promotive health in the backdrop of in-

creasing burden of non-communicable diseases 

such as diabetes, hypertension and heart ail-

ments, and rampant food-borne illnesses. 

Speaking about the importance of nutrition, 

Vardhan said it aims at sensitising people to-

wards healthy eating, addressing malnutrition, 

undernutrition and obesity, and intensifying the 

campaign towards a 'Malnutrition-Free India'. 

'Eat Right India' is aligned with the govern-

ment's flagship public health programmes such 

as the Poshan Abhiyaan, the Ayushman Bharat 

Yojana and the Swachh Bharat Mission "to lead 

us to a New India, which the prime minister 

wishes to deliver to the people by 2022", he 

said. 

"The FSSAI has trained about 1.7 lakh food 

safety supervisors for capacity building under 

the Food Safety Training and Certification initia-

tive. They will ask people and food vendors to 

comply with the food safety norms, including 

the hygiene aspect," the minister said. 

'Eat Right India' is a crucial trigger for much 

needed social and behavioural change. This 

along with the 'Fit India Movement', launched 

by the prime minister, will help fight lifestyle 

diseases like hypertension, obesity and diabetes 

effectively, Vardhan said. 

"India is passing through an epidemiological 

shift from communicable to non-communicable 

diseases, and the burden of diet-related dis-

eases such as diabetes, hypertension, and obe-

sity is rising rapidly. 

"The new food systems approach judiciously 

combines the regulatory and capacity building 

measures with consumer empowerment initia-

tives," he said. 

Outlining the measures taken for escalating the 

'Eat Right' movement, Vardhan said the govern-

ment has prescribed a limit for total polar com-

pounds (TPC) at 25 per cent in cooking oil to 

avoid harmful effects of reuse. 

Standards for five fortified staples-- wheat flour, 

rice, oil, milk and salt -- to reduce large-scale 

deficiencies of vitamins and minerals have been 

notified, in addition to standards for health sup-

plements, nutraceuticals, prebiotics and probi-

otics products, he said. 

"To facilitate informed consumer choices, regu-

lations on advertising and claims, and manda-

tory menu labelling has been notified. In addi-

tion, labelling provisions have been made for 

appropriate use of sweeteners for children and 

pregnant women," Vardhan said. 

He said to reach the target of a 'Trans-fat Free 

India' by 2022, regulations to reduce trans-fat 

to less than two per cent in all oils, fats and 

food products are in place. 

'Eat Right India' is being helmed by the FSSAI as 

crucial a tool to bring a change through a judi-

cious mix of regulatory measures, combined 

with soft interventions for ensuring awareness 

and capacity building of food businesses and cit-

izens alike. 

WHO's Regional Director for South East Asia 

Poonam Khetrapal Singh said the campaign is 

an example of multi-sectoral collaborative ap-

proach that the World Heath Organisation has 

been advocating to address non-communicable 

diseases. 

"The campaign brings together people, celebri-

ties and other influencers, food industry, public 

health professionals, civil society and consumer 

organizations. It seems to address both the de-

mand and the supply side - by making people 

aware of the what it means by eating right, and 

the benefits of it for them to make right 

choices. 



"On the supply side, it promotes food busi-

nesses to reformulate their products, provide 

better nutritional information to consumers and 

make investments in healthy food as responsi-

ble food businesses," she said. 

She commended India for launching a campaign 

mode approach to 'Eat Right' and stressed that 

this along with the Fit India campaign launched 

recently will go a long way in addressing non-

communicable diseases. 

 

MilkLane forays into cattle feed business 
Sep 4, 2019 

https://www.aninews.in/news/business/milklane-forays-into-cattle-feed-business20190904165812/ 

umbai (Maharashtra) [India] Sept 04 

(ANI/NewsVoir): MilkLane , a Benga-

luru based dairy start-up incubated 

by Pioneering Ventures, forays into cattle feed 

business with the launch of a new brand with 

two variants called 'Aayush Max and Aayush 

Rich'. The decision comes as the company aims 

to improve health of the cattle , quality and 

productivity of the milk through high-quality 

cattle feed The high-quality feed , with a bal-

anced source of essential nutrients, benefits 

both farmers and end consumers. The product 

improves animal health and milk production en-

suring enhanced income for the farmers, while 

driving corrective interventions for safe and 

toxin-free milk for the consumers. 

During a pilot phase for six months, the product 

was given to 500 farmers in (Tamil Nadu) and 

administered on 1,000 cows to improve their 

health conditions and to increase milk produc-

tivity as well as the quality. Post the pilot, the 

company proceeds with the commercial launch 

in the open market in Tamil Nadu, which will be 

followed by other states in Southern India. 

"Our entry into the cattle feed business has 

come up at the right time when the govern-

ment is committed towards the dairy-sector. In 

the recent union budget, it has been proposed 

to create infrastructure for cattle feed manage-

ment and milk procurement, thereby facilitating 

private players to support farmers. Having said 

that, we are also exploring other opportunities 

to strengthen our farm-to-fork value chain and 

further build on our current strong association 

with the farmers," said Gaurav Haran, CEO of 

Milk Lane The Indian farmers need to be trained 

about the nutrition-deficiency in cattle feed 

which is affecting the economics of dairy farms 

badly. Also, the presence of toxins in feed can 

end up in milk as well. Hence, MilkLane goes a 

step further by educating farmers on best dairy 

practices and provides them with a holistic ex-

tension service, which includes veterinary ser-

vices, nutrition and preventive care, facilitating 

finance and insurance services. "Lack of hy-

gienic fodder can lead to Aflatoxicosis, a condi-

tion caused by prolonged feed ing of mould in-

fested fodder. This can cause liver disease, 

slower weight gain and impaired lactation cycle 

in dairy cattle , ultimately impacting the quality 

of milk. Hence, we have rolled out a high-qual-

ity nutrition-balanced cattle feed , which is free 

from toxin, to mitigate the risks arising out of 

poor-quality feed ing," said Dr Ashok Modgil, 

Head - Operations at MilkLane MilkLane 

launches the hygienic cattle feed in an effort to 

continuously safeguard cattle and human 

health. It contains required protein, minerals, 

and nutrition which ensures increased milk 

yield. Additionally, it improves the density and 

quality of milk, which further produces more 

butter and fat content in the milk. 

It is manufactured using a scientifically devel-

oped recipe, formulated by a proper mix of 

quality cereals, grains, oilseed cakes and miner-

als, providing suitable nutrition solutions to the 
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farmers. This story is provided by NewsVoir. ANI 

will not be responsible in any way for the con-

tent of this article. (ANI/NewsVoir) 

 

Moon milk, Amrit Mahal pal payasam: Ayurveda is making its way to menus in Bengaluru 
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paign=RSS_Feed&UTM_Medium=Referral 

ENGALURU: The concepts of Ayurvedic 

nutrition are entering the food industry 

slowly but surely. 

A case in point is the explosion of ‘moon milk’ 

that is making its way into menus of health 

cafes and spas in the city. Remember grandma’s 

remedy for good sleep and digestion? Well, 

moon milk is just that with more additions. 

“It’s a concoction of ayurvedic herbs and 

kitchen spices. Moon milk is best known to help 

with relaxation. It also strengths the body’s im-

mune system, relieves stress, increases energy 

levels during the day and balances the adrenal 

system. While traditionally moon milk is pre-

pared with cow’s milk, vegans can also have it 

with coconut milk, almond milk or cashew 

milk,” says Swasti Aggarwal, culinary strategist 

at Foodhall, which has a special moon milk 

zone. 

Chef Manish Uniyal, as a part of Hyatt Centric’s 

recent wellness menu, has introduced the ‘Am-

rit Mahal’ pal payasam made using milk from 

the Amrit Mahal breed of cattle, native of and 

exclusive to Karnataka. In fact, legend has it 

that Tipu Sultan used these strong animals to 

carry heavy military equipment during the war 

against the British. 

When it comes to food, the milk of the Amrit 

Mahal cows also finds a mention in ancient 

texts for its nutrient content and ayurvedic 

properties that help maintain balance between 

the three fundamental bodily bio-elements or 

doshas called vata, pitta and kapha. “Now, peo-

ple are more cautious about what they eat 

while travelling since they are off their regular 

regimen. Wellness is on top of the mind and 

this payasam, along with other well-rounded 

healthy foods, keeps them happy,” Uniyal 

points out. 

Mimansa, a new wellness café has an ayurvedic 

store and a yoga studio all in one. It also has an 

ayurvedic doctor in the café who recommends 

the food best suited for different doshas, 

founder Malika Suri says. 

“Many of the dishes on the menu are made in 

accordance with ayurvedic practices. We be-

lieve in going back to the traditional basics of 

consumption. For example, the water we serve 

in the café is stored overnight in copper ves-

sels.” Even in preparing food, the café follows 

the ancient cooking techniques and doesn’t use 

microwaves, white sugar or any processed food 

in the kitchen. 

As a rising number of people opt for ayurvedic 

treatments for certain ailments, their diets nat-

urally tend to follow the principles of ayurveda, 

nutritionist Parvathy Menon says. However, 

there are certain medicines that also prescribe 

avoiding milk and curd, which could upset a bal-

anced diet.
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FSSAI to give hygiene rating Dehradun's food outlets 
Sep 4, 2019 

https://timesofindia.indiatimes.com/city/dehradun/fssai-to-give-hygiene-rating-dehraduns-food-outlets/arti-

cleshow/70966460.cms 

ehradun: Soon you will get to know 

the hygiene and cleanliness standards 

of your favourite city restaurant as the 

country's top food safety regulator Food Safety 

and Standards Authority of India (FSSAI) is set to 

launch a drive to rate the city-based restaurants 

on the basis of hygiene standards from 

Wednesday. 

Speaking to TOI, district food safety officer 

(Food and Drug Administration) Ganesh 

Kandwal said, “Under this drive, city restau-

rants, cafes, canteen and other food joints, will 

be awarded 1 to 5 smileys. More smileys will 

mean better hygiene standards of the eatery.” 

The official added that displaying the hygiene 

rating in the restaurant will be mandated so 

that the consumers are aware of eatery’s clean-

liness standards. “The move aims to help con-

sumers make informed choices. This will also 

encourage the owners to improve their hygiene 

standards and thus reduce the chances of food-

borne ailments,” Kandwal added. 

The food department will conduct random in-

spections in food outlets and hotels to check 

their hygiene standards and give rating and cer-

tificate to the place. “Food outlets will be re-

rated once they improve hygiene standards. 

Also, if we receive a complaint regarding poor 

hygiene at any food joint, we can conduct ran-

dom inspections to reassess the ratings of that 

food business operator,” Kandwal explained. 

On Tuesday, the food safety body also con-

ducted a workshop on Food Safety Training and 

Certification Program (FOSTAC) hygiene in the 

city. “During the workshop, the food outlet 

owners were informed that it is a mandatory re-

quirement for restaurants and hotels (with staff 

up to 25 people) to have at least one food 

safety supervisor. The 40 participants of the 

workshop were also provided with the basic 

knowledge of hygiene and sanitary require-

ments in the premises,” Ashish Bhargava, train-

ing partner with FSSAI, told TOI. 

The participants were also told about issues like 

waste management, pest control, among oth-

ers. Notably, FOSTAC will be a mandatory certi-

fication under Sec 16(3)(H) of FSSA, 2006. 

 

 

 

 

 

The difference between 'lactose-free' and 'dairy-free' 
Sep 3, 2019, 16:30 IST 

https://timesofindia.indiatimes.com/life-style/health-fitness/diet/the-difference-between-lactose-free-and-dairy-

free/articleshow/70960594.cms 

ave you ever come across a product la-

belled as "dairy-free" or "lactose-free," 

and wondered what is the difference 

between the two? If you think that the two 

terms are just the same and use them inter-

changeably, then you might be wrong. Well, it is 
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common to get confused between the two, but 

they are not the same thing. 

What's the difference 

The terms "dairy-free" and "lactose-free" are 

completely different from each other in every 

aspect. Just because the label of a product you 

have picked from the aisle of the supermarket 

read lactose-free, it does not necessarily mean 

that it is dairy-free also. But on the other hand, 

if a product is dairy-free then it is also lactose-

free. 

Confused! Well, the confusion is but obvious. 

Let us help you understand the concept more 

clearly. 

Lactose is referred to as the sugar molecule 

found in milk. It is made up of two smaller sugar 

molecules- glucose and galactose. When the la-

bel of a dairy product says it is "lactose-free," 

that means lactose has been removed from it. 

However, when the product claims to be dairy-

free, means no dairy product has been used for 

its processing. Instead, it is made from plants or 

nuts. 

Lactose-free products are suitable for people 

with lactose intolerance but they are not suita-

ble for people who are allergic to milk or are 

following a vegan diet. 

Lactose intolerance Vs. dairy allergy 

Lactose intolerance is caused due to deficiency 

of lactase enzyme in the body. Intolerance to 

lactose is not similar to an allergic reaction. If a 

person suffering from this condition consumes 

lactose, he may feel gassy or bloated. However, 

people who are allergic to dairy products can-

not consume any dairy, even if they are lactose-

free. Dairy allergic people can't tolerate a pro-

tein found in dairy products, most likely casein. 

If they consume dairy products, their body 

treats the protein as a foreign substance and at-

tacks itself, which leads to an allergic reaction. 

This can cause skin and respiratory system dis-

order. 

The bottom line 

So, if you are lactose intolerant, you can have 

dairy products that are lactose-free. There is no 

harm in it. If you want to consume dairy-free 

products, then you need to be extra careful. 

Products like whey, galactose, casein contain 

dairy. Sometimes the products that are claimed 

to be dairy-free are actually not. Be careful 

when the label says "natural flavouring" or "ar-

tificial flavouring", as these products may con-

tain some amount of dairy product. 

 

FSSAI In Action, Campaign Started on Adulterated Food Items 
3 Sep, 2019 

https://theconnectnews.com/2019/09/02/fssai-in-action-campaign-started-on-adulterated-food-items/ 

SSAI is in action regarding adulteration of 

food and drink. FSSAI has launched a 

special campaign to clean the cloud 

kitchen and reduce the use of plastics. Zee 

News reporter Neha Singh had a special chat 

with FSSAI CEO Pawan Aggarwal about the ac-

tion plan. In this, he told the roadmap ahead. 

Preparations are being made to make any 

changes in the Act regarding adulteration of 

food and drink? Especially the adulteration that 

causes health damage. In response, Pawan Ag-

garwal said that there is no need to change the 

law for this. If the provisions in the current law 

are properly implemented then everything will 

be correct. At the moment, we are moving in 

this direction. 

Food aggregators are playing an important role 

in the food eco system. However, the custom-

ers do not know how clean the kitchen from 

which they bring food. Will anyone make a rule 

about this or will they drive. In response to this, 

he said that all the restaurants which are associ-

ated with the food aggregator, it is necessary to 
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register with the FSSAI. A case has been regis-

tered against restaurants which are not regis-

tered. In big events, many times the food is 

saved or thrown. Such food is often distributed 

among people. Especially on the occasion of 

weddings. Has FSSAI taken any step towards 

this? In response, he said, the hygiene factor is 

very important. A rating campaign has been 

started for this. For this, the help of technology 

has been taken which is mobile application 

based. Regarding the situation of food fortifica-

tion, he said, there has been good development 

in milk and oil in this direction. Many organiza-

tions are opposed to Fortification. According to 

him, why be given synthetic vitamins instead of 

natural vitamins and nutrients. On this, he said 

that synthetic vitamins do not have a bad effect 

on health.

 

Maharashtra dairies look to cut middlemen in trade 
September 3, 2019 2:42:18 am 

https://indianexpress.com/article/india/maharashtra-dairies-look-to-cut-middlemen-in-trade-5960433/ 

rakash Kutwal, secretary of the Milk Pro-

ducers and Processors Welfare Associa-

tion, said the unusually high commission 

charged by dealers was making business non-vi-

able for many dairies. 

Stung by losses, dairies in Maharashtra are look-

ing at ways to eliminate middlemen both at the 

procurement and distribution ends. This, dairies 

hope, will help them improve their balance 

sheet and make price viable for both the dairies 

and the end customers. 

Advertising 

Prakash Kutwal, secretary of the Milk Producers 

and Processors Welfare Association, said the 

unusually high commission charged by dealers 

was making business non-viable for many dair-

ies. 

Dealers and retailers are the last-mile link be-

tween dairies and end consumers and by selec-

tive placement can either increase or decrease 

visibility and sales of the dairies. While the nor-

mal rate given by dairies to dealers is between 

Rs 3-4 per litre of milk sold, there are instances 

where dairies have allowed payment as high as 

Rs 10 per litre to dealers in order to boost sales. 

“Such high dealer rate is completely non-viable 

for business,” Kutwal said. 

At the procurement side, farmers generally deal 

with the village-level dairy cooperative societies 

(in case of cooperative dairies) or bulk milk 

cooler (BMC) operators. BMC operators nor-

mally deal with the dairies who pay them the 

highest in order to procure milk. 

 

Beware, raw milk can infect you with brucellosis! 
Sep 2, 2019 

https://timesofindia.indiatimes.com/city/vadodara/beware-raw-milk-can-infect-you-with-brucellosis/arti-

cleshow/70940244.cms 

ADODARA/ ANAND: There is a word of 

caution for all those buying daily milk 

quota from livestock rearers. Consum-

ing unpasteurized or raw milk may transmit bru-

cellosis into you. 

Brucellosis is a chronic bacterial disease en-

demic in India which affects bovines and other 

livestock. The increased demand for dairy prod-
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ucts and expansion of farming has raised con-

cern about its spread and transmission to hu-

mans as well. 

In fact, since 2017, as many as 250 people in-

cluding farmers, veterinarians, those involved in 

animal husbandry or handling livestock took ill 

with brucellosis in Gujarat of which 70 required 

treatment due to severe symptoms. The cases 

were reported from Bhuj and Khirsara in Kutch, 

Bidaj near Ahmedabad, Ode in Anand and 

Sabarkantha. 

In extreme cases, the disease can lead to abor-

tion in the cows or buffaloes. 

This is the first time that cases of human brucel-

losis have been identified, reported and treated 

in Gujarat. This, thanks to a pilot project on bru-

cellosis control which had initiated jointly by 

NDDB, Amul and Shree Krishna Hospital at 

Karamsad which is facilitating the process of 

identifying farmers with the disease, creating 

awareness on the zoonotic aspects and provid-

ing treatment. 

A report published by the National Institute of 

Veterinary, Epidemiology and Disease Informat-

ics, prevalence of brucellosis in cows and buffa-

loes of the country is around 22.2 %. “India has 

the largest bovine population in the world at 30 

crore of which nearly 60 lakh cows and buffa-

loes suffer from brucellosis,” said an official 

from Anand-headquartered National Dairy De-

velopment Board (NDDB), the apex body for 

dairy development in the country, “If the animal 

is infected, the bacteria remains in its body 

throughout its life. Its raw milk will also contain 

lots of bacteria,” said an NDDB scientist. 

To protect animals from getting infected, vac-

cination is done once in their life cycle. Even af-

ter vaccination, if the animal remains exposed 

to very heavy doses of bacteria, it will again 

start suffering from the disease. 

“NDDB’s model of brucella control focuses on 

reducing the chances of disease spread by using 

an effective tool box which includes many other 

components besides vaccination of female 

calves between 4-8 months of age and incorpo-

rating the ‘one health’ approach which includes 

the human aspect. This approach of connecting 

the disease in animals with the occurrence in 

humans provides a more plausible reason for 

the farmers to willingly participate in controlling 

the disease in animals,” NDDB’s chairman Dilip 

Rath said. 

 

कें द्रीय पशुपालन मांत्री गगररराज गसांह का बड़ा बयान, कहा- 'हम गाय पैदा करने की फैक्ट्र ी 

लगाएां गे' 
01 Sep 2019 06:33 PM 

https://abpnews.abplive.in/videos/we-will-set-up-a-cow-production-factory-says-union-minister-of-animal-hus-

bandry-giriraj-singh-1193522 

द्र सरकार में पशुपालन मांत्री गगरीराज गसांह ने 

नागपुर में मदर डेयरी के एक कायलक्रम में 

गायोां के जन्म और मॉब गलांगचांग का सांबांध 

जोड़ते हुए कहा गक देश मे अब तकनीक के 

जररये बगछया ( गायें) पैदा होांगे, मॉब गलखचांग नही 

होगी. गगररराज गसांह ने कहा गक 2020 तक देश में 2 

करोड़ बगछया होगी गजससे 2 साल के अांदर गवदभल के 

युवा गकसान गाय रिेंगे. गगरराज गसांह ने कहा हम 

गायोां की फैक्ट्र ी लगा देंगे, इससे जो गाय दूध लेने 

लायक नही रहेगी वह भी तकनीक से दूध देगी. 
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U.K. varsity signs MoU with Karimnagar dairy 
SEPTEMBER 16, 2019 00:11 IST 

https://www.thehindu.com/news/cities/Hyderabad/uk-varsity-signs-mou-with-karimnagar-dairy/arti-

cle29425741.ece 

he Karimnagar Milk Producer Company 

Limited albeit Karimnagar dairy signed a 

memorandum of understanding (MoU) 

with The University of Exeter in the United King-

dom for sharing information and technology to 

increase milk production and double the in-

come of milk producers. 

The University of Exeter professors Tapas Mal-

lick and Senthil Sundaram, and nutritionist 

Steve Chapman from SC Nutrition Limited 

signed the agreement with Karimnagar dairy 

managing director P. Shankar Reddy in the pres-

ence of its chairman Ch. Rajeshwara Rao here 

on Sunday. IIT-Madras professor K. Srinivas 

Reddy and Karimnagar dairy advisor V. Hanu-

mantha Reddy were also present. Talking to The 

Hindu, Prof. Mallick and Prof. Sundaram said 

the University of Exeter has been associated 

with the Karimnagar dairy since 2017 and would 

continue sharing knowledge and technology for 

another two years till 2021. “Our aim is increase 

milk production by at least 30% in the coming 

three to four months and double the income of 

dairy farmers by sharing our technology and 

knowledge,” they said and added that they 

would be strengthening the existing staff at the 

dairy, enrol more young farmers in dairy units 

and provide them training. 

Besides, the SC Nutrition Limited of U.K. would 

help the Karimnagar dairy in producing a feed 

for cows, which would be more suitable to the 

weather conditions in Karimnagar and thus help 

increase milk production, they stated. 

“We have already conducted a couple of work-

shops for the benefit of dairy farmers. We 

would organise a full-fledged workshop in De-

cember this year to train young milk produc-

ers,” they added. 

The professors said they would also help the Ka-

rimnagar dairy tap solar energy. 

 

Is A2 milk the future of dairy? 
September 13, 2019 

https://www.farmanddairy.com/news/is-a2-milk-the-future-of-dairy/574185.html 

 

ALEM, Ohio — While consumers might 

just be jumping on to the A2 milk band-

wagon, some dairy farmers have been 

riding it for nearly a decade. 

More milk with the A2 label is making its way to 

the stores, along with claims that it’s easier to 

digest and causes less intestinal discomfort than 

regular milk. 

It’s a niche market for now, but some see it as 

the future of fluid milk. 
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It’s all about genetics 

People who are lactose intolerant are unable to 

digest lactose, a sugar found in milk. But A2 

milk is all about a protein. 

Milk has different types of proteins, one of 

which is called casein, said Maurice Eastridge, a 

professor and extension dairy specialist at Ohio 

State University. 

Depending on the cow’s genetics, it could pro-

duce the A1 beta casein, A2 beta casein or both 

in its milk. 

Certain breeds, like Guernsey and Jersey, natu-

rally are more likely to have the A2/A2 gene 

that produces only the A2 beta casein in milk. 

Regular A1 milk has a mix of both the A1 and A2 

proteins. Milk marketed as A2 only has the A2 

protein. 

Eastridge said the dairy community has known 

about the different types of proteins for years. 

A few decades ago, researchers began looking 

into how the A2 protein might impact dairy 

products. 

The A2 difference 

The a2 Milk Company, founded in New Zealand 

in 2000, began selling milk containing only the 

A2 protein in the U.S. in 2015 in California. This 

year, it reached national distribution. 

Farmers and consumers often point to the 

book Devil in the Milk by Keith Woodford, pub-

lished in 2007, as what turned them on to the 

A2 milk difference. 

The book makes claims that regular A1 milk is 

connected with a number of serious illnesses, 

including heart disease, Type 1 diabetes, autism 

and schizophrenia. 

What scientific literature points to is less ex-

treme. 

Eastridge said some studies show that milk con-

sumed that has a higher A2 protein content cre-

ates less inflammation in the intestine, and pre-

sumably less intestinal discomfort. 

Other studies show there isn’t a difference in 

consuming regular milk with the A1 protein or 

A2 milk in terms of intestinal discomfort or di-

gestibility. 

“The data is mixed,” he said. ‘But it does have 

the attention of consumers. And it does have 

the attention of the dairy industry.” 

A new study at Purdue University, funded 

jointly by National All-Jersey and the a2 Milk 

Company, is looking into the digestibility of dif-

ferent milks in people who are lactose intoler-

ant. 

The study, headed by nutrition policy professor 

Dennis Savaiano, will compare four milks — A2 

milk, conventional A1 milk, Jersey milk and lac-

tose-free milk, said Erick Metzger, general man-

ager for National All-Jersey. 

The study is supposed to conclude sometime 

this fall. 

It takes time 

Regardless of the surety of the science behind 

it, dairies are making the switch to breeding for 

the A2/A2 gene and selling milk marketed as 

containing only the A2 protein. 

Heather Fuston, marketing director 

for Snowville Creamery, said they switched to 

A2 milk after one of the founders of the com-

pany read Devil in the Milk and began research-

ing the possible benefits of A2. 

Snowville Creamery is based in Pomeroy, Ohio, 

in Meigs County, and receives milk from three 

farms that. In addition to A2, they also market 

their milk as coming from cows that are allowed 

to graze and use non-GMO feeds. 

https://www.healthline.com/nutrition/a1-vs-a2-milk#definition
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Switching to A2 isn’t something that can hap-

pen overnight. 

“We had to give our farmers multiple years’ no-

tice that this was something we wanted to work 

towards,” Fuston said. “It required them to 

breed the genetics into their existing herd or re-

place their cows with cows with A2.” 

Snowville began selling A2 milk in 2015, she 

said. A half gallon retails between $4.99 and 

$5.49. Their milk is also non-homogenized and 

minimally processed, which may also make a 

difference with digestibility, Fuston said. 

“All the time people tell us ‘I thought I was lac-

tose intolerant, and yours is the only milk I can 

drink now,’” she said. 

Niche market, for now 

Vickie Baker, owner of Maple Bottom Farm, said 

she began breeding her cows to only A2 bulls 

about eight years ago. 

The farm, in Westmoreland County, Pennsylva-

nia, milks all major dairy breeds, but is focusing 

now on its Guernseys. She read Devil in the 

Milk and heard Guernsey breeders talking 

about the A2 protein years ago. 

“When I started asking which bulls were A2 

from [artificial insemination] companies, the 

guys looked at me like they didn’t know what I 

was talking about,” she said. But that’s changed 

now that others are showing an interest in the 

A2 gene. 

Baker sees A2 milk as the only way to grow the 

fluid milk market. There’s no downside to 

breeding for the A2 gene, and the upside is that 

possibly more people can comfortably drink the 

milk. 

Baker is in the process of forming a Guernsey 

co-op with six dairies to sell “golden Guernsey” 

milk. The milk will also likely have a higher A2 

content that regular milk, but they’re not mar-

keting it as A2, Baker said. 

“We know golden Guernsey has a place in the 

niche market,” she said. “It won’t be in every 

refrigerator. But we know people are looking 

for milk they can drink and looking for smaller 

scale.” 

A tangible difference 

Indian Creek Creamery, in De Graff, Ohio, began 

bottling their own non-homogenized milk in 

February and sells both A2 and regular A1 milk, 

said Ella King, who helps run the farm owned by 

her parents, Ray and Colleen Jackson. 

The Jacksons, in Logan County, began breeding 

for the A2 gene about five years ago. King said 

she did a research paper on A2 milk in college 

and talked to her parents about pursuing it. 

Just over 20 of their 80 milking cows now have 

the A2 gene. They too put a focus on non-GMO 

feed, grazing and minimal processing for their 

milk. 

“We were seeing that it might start to become a 

bigger thing,” she said. 

Their A2 milk sells for about 75 cents more per 

half gallon than their regular A1 milk. The retail 

price for their A2 milk is around $4, she said. 

They’ve heard good things from people who 

drink it, but the demand for A2 shows in the 

sales. 

“In some areas, it’s crazy how well the A2 sells,” 

King said. 

They’ve found it sells especially well around big-

ger cities. 

“It’s a real tangible thing,” she said. “There’s all 

kinds of marketing things, like organic or non-

GMO. But at least with A2, you can genetically 

test for it. That’s intriguing.” 

 

https://www.facebook.com/maplebottomfarm/
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National milk production slows 
Sep 13 2019 

https://www.countrynews.com.au/dairy/2019/09/13/793829/national-milk-production-slows 

he number is a revision upward of Dairy 

Australia’s previous estimate of 8.45 bil-

lion litres, due to additional data re-

ceived for milk supply in the volatile production 

regions of northern Victoria and southern NSW. 

The news looks set to worsen this season with 

Dairy Australia anticipating a further drop in na-

tional milk production of between 3 and 5 per 

cent or around 8 billion litres. 

Queensland experienced the biggest drop of all 

states with production reducing by 10.2 per 

cent to 358 million litres down from 399 million. 

Production in Victoria has dropped from 5.9 bil-

lion litres to 5.4, a drop of 6.8 per cent. 

NSW 1.1 billion to 1.082, a drop of 5.4 per cent. 

Western Australia experienced a drop of 2.9 per 

cent, South Australia, 1.6 per cent while Tasma-

nia a small drop of .4 per cent. 

Regionally, northern Victoria has experienced 

the biggest drop in production of 12.3 per cent 

to 1.69 billion litres down from 1.9 billion. 

Bernice Lumsden dairy farms in the northern 

Victorian town of Leitchville. 

She said her dairy business had destocked more 

than 500 cows and heifers because of the water 

crisis. 

“If we destock much more, there comes a point 

where it is not worth dairy farming anymore,” 

Mrs Lumsden said. 

“Dairy is an intensive and high-input business, 

and once people leave the industry they will not 

return.” 

Mrs Lumsden said many farmers had left the in-

dustry because they could not afford further 

operating losses on the back of the hard years 

of the 2015–16 and 2016–17 milk crisis. 

“I talk with farmers daily who are buckling un-

der the financial impossibility of the water mar-

ket,” she said. 

“The frustrating part is there was 100 per cent 

allocation last year, but the combination of re-

duction of water in the Goulburn Murray Irriga-

tion District consumptive pool and the in-

creased demand further down the river outside 

of the GMID has seen the water price sky-

rocket.” 

Last year the average price of temporary water 

in Zone 7 Vic Murray traded for $487/Ml, up 

from $140/Ml in 2017–18. 

This year it is trading above $650/Ml. 

UDV president Paul Mumford said the situation 

was a clear reflection of the trouble northern 

Victorian farmers were facing around the issue 

of water. 

He said while there had been the introduction 

of some minor policy, he said there needed to 

be a whole lot more done to support the indus-

try, including short-term solutions such as rate 

relief, which could put money straight back into 

the farmer’s pocket. 

Murray Dairy chief executive officer Jenny Wil-

son attributed the loss to an increase in farmers 

exiting, along with those remaining milking 

fewer cows to reduce input costs. 

“We estimate farm exits to have increased to 14 

per cent in the last year across the GMID and 

the figure is even higher in the southern River-

ina, which is facing another year of zero alloca-

tion,” Ms Wilson said. 
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“There is likely to be further exits this year de-

spite a reduction in fodder and grain costs and 

strong milk prices.” 

She said northern Victorian milk production was 

closely correlated with the temporary water 

price. 

“The price dairy can pay for water is lower than 

other commodities that rely on the market, in-

cluding horticulture,” Ms Wilson said. 

“Dairy has alternatives to irrigation that horti-

culture doesn’t have, however, most dairy 

farms rely on irrigation, even if it is just the 

shoulder season to boost autumn and spring 

production.” 

Ms Wilson said some farmers with little equity 

or high exposure to the water market were 

transitioning out of the industry, while those 

who remained were looking at diversifying their 

water portfolio and looking at options including 

leasing and co-investment as opposed to buying 

directly from a volatile market. 

 

Food fight: Milk and their plant-based alternatives 
September 8, 2019, 9:08 AM 

https://www.cbsnews.com/news/milk-and-the-rise-of-oatly-and-other-plant-based-milk-alternatives/ 

emember when you just couldn't drink 

enough milk?  

"Milk is just about the most perfect 

food there is!" (according to a 1950s promo-

tional film.) "A glassful with every meal is good 

for you and with one more, that makes a quart 

a day! 

Dairy was considered one of the four major 

food groups. In fact, milk was considered so im-

portant that in the late 1930s the government 

legally defined milk. 

"The whole thing is a couple hundred words, 

but the key sentence is, 'Milk is the lacteal se-

cretion from a cow,'" said Andrew Novakovic, 

an agricultural economist at Cornell University. 

"So, you can't be almond and call yourself 

milk?" asked correspondent Serena Altschul. 

"No, and you can't put palm oil in there and say 

it's, you know, some kind of milk with palm oil. 

That's not milk." 

By 1970, the average American was drinking 

some 30 gallons of milk a year. But soon after, 

fat became America's public health enemy #1, 

which gave rise to those familiar fat-free and 

highly-processed foods, and some new labels in 

the dairy chest. Sales of lower-fat milks (like 1%, 

2% and skim) were on the rise, while sales of 

whole milk declined. And that was just for start-

ers. 

Today, dozens of beverages call themselves 

"milk" … some made of soy, others almond, 

cashew, rice, hemp, coconut, flax, oats and 

even peas, all marketed as "healthier." 

"The plant-based milk category is just explod-

ing," said Michele Simon, executive director of 

the Plant-Based Foods Association. "We're see-

ing so much innovation. I always say, like, there 

is no nut or grain or seed that's left unturned. 

"We're all about helping consumers who are 

looking to reduce their meat and dairy con-

sumption, and so these are companies that are 

on a mission to really help provide great-tasting 

alternatives." 

Altschul met Simon at the Natural Products 

Expo West, one of the largest trade shows in 

the world. Eighty-five thousand people showed 

up in Anaheim, California earlier this year. 
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"In general, what's so great about plant-based 

milks is that we know they are more sustainable 

than dairy milk," Simon said. "So, there's a lot of 

intense agriculture that goes into producing 

dairy." 

The milk of the moment at this year's expo? 

Oatly. 

"Born out of Swedish science, and just nerding 

down on liquid oats," said Oatly's CEO Toni Pe-

tersson. "I think we're the only company in the 

world who's really, like, in-depth nerding down 

on oats, liquid oats for 25 years." 

Petersson says recent demand for it has been 

explosive: "Our growth was, like, 60% last year. 

It's gonna be 100% this year. It's gonna be 100% 

next year." 

They introduced their oat milk in U.S. cafes and 

then supermarkets in 2016. By last year, it was 

so popular that Oatly couldn't keep up with de-

mand. And by December, people were paying 

crazy amounts for it online. 

"We couldn't make enough," Petersson said. 

"So, you had nothing to do with that?" Altschul 

asked. "You didn't pull back supply and create a 

crazy demand? That's just myth?" 

"No, no," Petersson said. "We're not that smart! 

We're from Sweden!" 

But not all milks are created equal… 

Plant-based beverages often have to be forti-

fied to have the same nutritional value as cow's 

milk. Many plant-based "milks" have oils, pre-

servatives and emulsifiers to keep them from 

separating, and added sugars to make them 

taste better. And some question whether it's 

fair to even call them "milk" at all. 

"It's a terrible deception that the retail industry 

is playing on the consumer," said Timothy 

Demeree, an organic dairy farmer in Little Falls, 

New York. "It's not milk; it's juice. It's almond 

juice. It's coconut juice. It's soy juice. It's not 

milk. And it shouldn't be sold in the dairy aisle. 

And it shouldn't be labeled as milk. 

"It's a very hot potato right now amongst us 

farmers. And when we speak out we're accused 

of being lobbyists, so it's sort of like a double-

edged sword. You're damned if you do, and 

damned if you don't." 

Andrew Novakovic said, "I think the entire dairy 

industry is offended that you want to say my 

product isn't any good, but you still want to use 

my name. And as you can imagine, farmers find 

that offensive." 

What to call plant-based beverages has become 

a question for lawyers and regulators. In 2014, 

Oatly was sued by the Swedish dairy industry. 

The farmers argued that Oatly denigrated milk 

with its advertising slogan: "It's like milk, but 

made for humans." 

Oatly's Petersson told Altschul, "What's the 

problem, right? There's nothing in that line that 

is not true." 

Did the Swedish dairy industry win? "They won. 

Absolutely." 

In this country, lawsuits trying to stop plant-

based foods from putting the word "milk" on 

their label have been unsuccessful. But now the 

FDA is taking a closer look at just what makes 

milk "milk," after receiving more than 13,000 

comments on the issue. 

Altschul asked Novakovic, "You think there'll be 

a reversal?" 

"Maybe," he replied. "For example, number one 

brand of butter in the United States is Land 

O'Lakes. Land O'Lakes sells margarine. They 

don't call it 'corn butter' or 'soy butter.' They 

call it a different name. 

"One of the big things that's just astonishing is, 

FDA has said for decades, 'We don't think this is 
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a case of fraud, because no consumer thinks 

that you get milk from an almond or a soybean, 

so I mean, they know what's going on.' And 

we've done surveys where people have said, 'I 

thought it was like milk with almond flavoring. 

It's not?'' 

Whatever you call it, it's been a good time for 

alternative milks. Consider this: three years ago, 

Elmhurst Dairy, New York City's last remaining 

processor, closed its doors. But barely a year 

later, the brand returned, this time offering 

more than a dozen non-dairy milks. 

Even though recent research suggests whole fat 

milk doesn't actually make you fat, Americans 

today are drinking 37% less milk than 50 years 

ago.  

In fact, over the past half-century, the United 

States has lost one million dairy farms. 

Timothy Demeree's may be the next to go. He 

grew up on the farm, and until recently he 

thought some day his son would take over. 

"When the price of milk dropped the way it did, 

he said to me, 'Dad, I had a 'coming to Jesus' 

moment,'" Demeree recalled. "I said, 'Danny, 

I'm glad you did and I didn't have to be the one 

to tell ya' that this isn't anything to come home 

to anymore.' 

"Every father's dream is to be able to bring the 

next generation onto the farm," he said. 

So, if you know anyone looking for an idylic, 

800-acre, state-of-the-art organic milk farm, 

Demeree's is up for sale. 

 

Is dairy good or bad for your health? 
6 September 2019 

https://www.medicalnewstoday.com/articles/326269.php 

lthough people tend to accept that 

fruits and vegetables are healthful op-

tions, other food groups, such as dairy, 

spark more discussion and seem to have con-

flicting recommendations. 

The United States Department of Agriculture 

(USDA) Choose My Plate recommendations 

state that adults should consume 3 servings of 

dairy products per day. Children should con-

sume around 2 or 2.5 servings per day, depend-

ing on their age. 

Examples of typical servings of dairy include: 

1 cup of milk 

1 cup of yogurt 

1 ounce of hard cheese, such as cheddar or 

Monterey Jack 

half a cup of cottage cheese 

For decades, the USDA have advised people to 

consume milk every day. However, some health 

advocates believe that people do not need to 

eat dairy to be healthy. Others believe that 

dairy may even be bad for health if people con-

sume too much of it. 

These mixed messages can be confusing. In this 

article, we break down what the evidence says. 

Milk and bone health 

Calcium is a necessary mineral. It helps build 

strong bones and is necessary for other func-

tions, such as muscle contraction and nerve 

transmission. 

Dairy products are a good source of calcium, 

and this is one of the main reasons that the 

USDA and the National Institutes of Health 

(NIH) recommend that people consume dairy. 
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Dairy also contains other important nutrients 

for bone health, such as phosphorus, magne-

sium, vitamin D, and protein. 

Without enough calcium, a person may be at 

risk of osteoporosis. This condition causes 

bones to weaken and leaves them prone to 

breaking. The National Osteoporosis Founda-

tion explain that people need adequate calcium 

and vitamin D to prevent bone loss and osteo-

porosis. 

Although dairy products may contain more cal-

cium than many other foods, evidence suggest-

ing that consuming dairy can prevent bone frac-

tures seems conflicting. 

For example, one systematic review and meta-

analysis suggests that as dairy intake increases, 

the risk of osteoporosis and hip fracture de-

creases in some studies. However, this was not 

the case in all the studies included in the analy-

sis. 

It is also important to explain that many other 

factors can affect bone health, including exer-

cise, smoking status, alcohol use, and changes 

in hormone levels during aging. 

One long term Swedish study that involved 

more than 61,000 women and 45,000 men 

found a potential link between higher milk in-

take and higher mortality and higher incidence 

of bone fractures. 

However, this association does not indicate a 

"cause and effect" relationship. For example, 

the women who had hip fractures and higher 

milk intake may have been drinking more milk 

because they were at risk of hip fractures. 

The study authors caution that the results do 

not take into consideration other lifestyle fac-

tors and health conditions. 

Another long term study of 94,980 Japanese 

people found the opposite association, with a 

lower risk of mortality tied to increased milk 

consumption. 

Overall, the majority of research on dairy sug-

gests that milk is beneficial for bone health and 

cardiovascular health. 

One thing that is clear is that calcium and the 

other nutrients that milk provides are necessary 

for bone health. 

Those who cannot or choose not to consume 

dairy should consume other calcium-rich 

foods or speak to a doctor about whether they 

need a calcium supplement. 

 

Europe Non-Dairy Ice Cream Market to witness growth of over 14% CAGR by 2024 
05/09/2019 

https://www.globalbankingandfinance.com/category/news/europe-non-dairy-ice-cream-market-to-witness-

growth-of-over-14-cagr-by-2024/ 

lobal Market Insights, Inc. has an-

nounced the launch of Non-Dairy Ice 

Cream Market, a comprehensive study 

enumerating the latest price trends and pivotal 

drivers rendering a positive impact on the in-

dustry landscape. Further, the report is inclusive 

of the competitive terrain of this vertical in ad-

dition to the market share analysis and the con-

tribution of the prominent contenders toward 

the overall industry. 

Shifting consumer preference towards the ve-

gan diet is expected to propel non-dairy ice 

cream market. Growing lactose intolerance 

population resulted in an improved demand for 

plant-based food products. Approximately over 

50 million U.S. population is affected by gastro-

intestinal malabsorption owing to the inability 

of the digestive system to breaks down lactose 

compound. 
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Increasing consumer spending on functional 

food and confectionary items will foster non-

dairy ice cream market share. Desserts are 

among the most preferred dishes in numerous 

restaurants owing to tasteful flavors such as 

raspberry, chocolate salted caramel, hazelnut & 

rose, mint and double choc chip, thereby pro-

pelling sales growth. Also, increasing popularity 

of tasteful flavors including almond with a co-

coa twist, coconut with a passionfruit twist fla-

vors, and raspberry ripple boosting non-dairy 

ice cream industry. 

Fluctuating trends towards healthy lifestyle ow-

ing to increasing awareness across North Amer-

ica and Europe instigating sales growth. Factors 

such as low calories content and high protein 

benefits propelling dairy-free products demand. 

Increasing daily milk allergies are mainly stimu-

lating rapid commercialization of plant-based 

milk products strongly supporting industry 

share. 

Manufacturers are anticipated to enhanced nu-

tritional value and product quality by usage of 

fruits, nuts, peanut butter and beans with add 

on flavors. Vegan milk such as coconut milk, soy 

milk, and almond milk are extensively used as 

raw material in the manufacturing of non-diary 

ice cream. Effective health benefits owing to 

the presence of nutritional elements in the 

products will boost market share during the 

forecast period. 

Coconut milk segment is projected to witness 

more than 14% CAGR from 2018 to 2024. Im-

proved usage of coconut milk owing to cost-ef-

fective benefits are fostering product land-

scape. It provides similar properties as com-

pared to dairy milk especially the presence of 

fats components stimulating industrial usage. 

Coconut milk is highly compatible with several 

flavors that enhances textures are key benefits 

are propelling non-dairy ice cream market 

share. 

Take home segment is expected to experience 

more than 13.5% CAGR up to 2024. Rapid ur-

banization primarily boosting product demand, 

especially for take-home choices. Increasing 

product consumption in off-premise owing to 

higher convenience advantages boosting reve-

nue share. Shifting trends toward online pur-

chase along with home delivery options by ma-

jor manufacturing companies driving non-dairy 

ice cream market. 

Singles form segment generated over USD 270 

million in 2017. Rising demand for tangy flavors 

including strawberry, vanilla, and chocolate are 

primarily driving market growth. Manufacturing 

companies are providing attractive fruity flavors 

in different variants positively stimulating mar-

ket penetration in several countries. Strong con-

sumer preferences in among kids and young 

generation are supporting industry expansion 

for non-diary ice-cream. 

Supermarket is estimated to show more than 

14.4% CAGR up to 2024. Increasing the expan-

sion of supermarket and hypermarkets offering 

attractive schemes & offers strongly supporting 

market growth. Cost effective benefits along 

with the easy availability of multiple brands un-

der one roof are key factors bolstering segment 

growth. Different flavor variants, size and pric-

ing benefits are mainly driving sales channel of 

non-dairy ice cream market. 

Asia Pacific market accounted for more than 

USD 150 million revenue in 2017. Improved de-

mand for vegan products owing to growing 

awareness among the huge population support-

ing sales growth across the region. Strong pres-

ence of manufacturing companies catering lac-

tose intolerant consumers mainly boosting mar-

ket expansion in emerging countries. Increasing 

population across China, India, Japan, and Aus-

tralia stimulating non-dairy ice cream industry 

growth. 



Non-dairy ice cream market is highly competi-

tive in nature owing to the large presence of 

manufacturing companies in the market. Key in-

dustry players are Bliss Unlimited LLC, Unilever. 

Danone, General Mills, Booja Booja, NadaMoo, 

and Swedish Glace. Companies are focusing on 

new product development by adding nutritional 

ingredients to cater to health-conscious con-

sumer base and enhance product sales

 

British farm moo-ves into new tech with 5G collars on cows 
SEPTEMBER 4, 2019 

https://techxplore.com/news/2019-09-british-farm-moo-ves-tech-5g.html 

 

he bovine residents of a British agricul-

tural technology research center are 

helping to test next generation mobile 

technology aimed at helping make dairy farm-

ing more efficient. 

The herd's 180 cows are fitted with wireless 

monitoring collars that work like fitness track-

ers, recording their movements and eating hab-

its, and sending data to the cloud using fifth 

generation, or 5G, mobile network signals. 

From there, an algorithm analyzes the infor-

mation, notifying farmers and veterinarians 

through a smartphone app if there are any fluc-

tuations that could indicate an illness or 

other health condition that needs more atten-

tion. 

The goal is to boost productivity and save man-

power by allowing farmers to keep an eye on 

their herds remotely. 

"Having the data available to your phones, 

to mobile devices, just makes it that much more 

accessible, much quicker," explains Mark 

Gough, a herdsman at the experimental farm 

run by the British-government-backed Agricul-

tural Engineering Precision Innovation Centre. 

"You can be at one end of the building, you get 

an alert, it's telling you exactly which cow it is, 

what the problem potentially is, and it's an in-

stant assessment," said Gough, pulling out his 

iPhone to check on cow No. 866. 

The app showed a spike in activity that indi-

cated the cow went into labor and calved over-

night, without any complications, he said. 

Farms are no stranger to technology, with ro-

botic milking systems and self-steering tractors 

now in common use. The next wave of innova-

tion could come from 5G technology, which tel-

ecom experts say will bring ultrafast download 

speeds and reduced signal lag that promise to 

transform industries. 

New 5G networks will let many more devices 

connect to the internet, making them better 

suited than existing 4G networks for handling 

lots of users or sensors and heavy data traffic. 
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Wireless carriers in Europe and elsewhere have 

just begun launching 5G service this year in a 

global rollout expected to take up to a decade, 

and comes amid a geopolitical battle between 

the U.S. and China over concerns about the se-

curity of data on the new networks. 

The center's experimental farm in Somerset, 

southwest England, has built a 5G network to 

send data from the collar sensors to the cloud, 

bypassing the farm's slow broadband connec-

tion—a common problem for rural internet us-

ers. The trial is part of a national project, partly 

funded by the U.K. government. 

By sending the cows' data to the cloud, farmers 

can use an app to monitor each cow, saving the 

time and effort of checking on them individu-

ally. The data can also be sent to other people 

such as veterinarians, who can monitor the 

state of the herd's health in real time, said Dun-

can Forbes, project manager at the experi-

mental farm. 

Sensors and big data sets are also being used to 

monitor pigs, sheep, beef cattle, poultry and 

even fish. In a separate Agri-EPI project dubbed 

Tail Tech, data algorithms can interpret the 

mood of pigs by the angle of their tails using a 

camera over the pen. 

For the milk cows at the English farm in Somer-

set, the connected collars are just one of a num-

ber of technologies increasing productivity. 

When the cows decide they're ready to be 

milked, a collar transponder identifies them 

when they enter the robotic milking pen and 

keeps a digital tally of their milk contribution. 

At feeding time, an automated feeder glides 

overhead on ceiling-mounted rails, dropping 

precise amounts of grass into a feeding trough. 

Forbes says the new technology has boosted 

performance at the farm, which produces as 

much as 5,000 liters (1,320 gallons) of milk daily 

that's sold to a nearby cheesemaker. 

 

Australian milk production hits 20-year low 
4 Sep 2019, noon 

https://www.farmonline.com.au/story/6361891/milk-production-hits-20-year-low/?cs=14138 
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ustralia's milk production fell below 9 

billion litres for the first time in more 

than 20 years in season 2018-19. 

But the 5.7 per cent fall was not as much as had 

been expected, after Dairy Australia released 

revised data for northern Victoria and southern 

NSW for the whole season. 

Australian milk production in the 2018-19 sea-

son (ending June 30) was 8.8 billion litres, down 

5.7 per cent from 9.3 billion litres the previous 

year. 

The fall to a 22-year low paints a concerning 

picture for the Australian industry - and particu-

larly its place as a major dairy exporter. 

It comes at a time when international trade in 

milk and dairy products has doubled. 

An International Farm Comparison Network re-

port released in June showed international 

trade in milk and dairy products doubled be-

tween 1998 and 2018. 

The IFCN estimated dairy products equal to 57 

million tonnes of milk equivalent were traded in 

2018 - excluding trade within the European Un-

ion. 

Rising dairy demand, particularly in regions, 

such as Asia, Africa and Latin America, not pro-

ducing enough milk to meet demand in their 

markets, had driven the increase in trade. 

The IFCN estimated dairy trade would almost 

double again by 2040, up to 108 million tonnes 

milk equivalents. 

The report said global milk production and con-

sumption increased by 63pc in the past 20 

years. 

Australia was one of only a handful of regions in 

the world where dairy production shrank. 

Dairy Australia anticipates milk production to 

drop again this season. 

It estimates a drop of between 3pc and 5pc to 

8.3 to 8.5 billion litres, due to continued high in-

put costs and the reduced size of the national 

herd. 

The 2018-19 figures from Dairy Australia also 

confirm the trend of Australian milk production 

moving south. 

For the first time, Queensland is Australia's 

smallest milk production state. 

It recorded the biggest fall in production in 

2018-19 at 10.2pc, almost double the national 

average. 

Its 2018-19 production of 358 million litres com-

prises just 4.1pc of the nation's total. 

Twenty years ago it was Australia's third largest 

milk production state with an 8.1pc share. 

Conversely, Tasmania's share of the national 

production has grown. 

It recorded the smallest fall in 2018/19 with 

production down just 0.4pc - allowing it to grow 

its share from 9.8pc to 10.3pc. 

Twenty years ago it was Australia's second 

smallest milk production state with a share of 

5.8pc of national production. 

South Australia and Western Australia also rec-

orded only relatively small declines in produc-

tion last season. 

SA was down 1.6pc (taking its region share to 

5.6pc) and WA was down 2.9pc (taking its re-

gion share to 4.3pc). 

Victoria - a tale of different regions 

Australia's biggest milk production state rec-

orded a 6.8pc decline but those figures masked 

big regional differences. 

Northern Victoria was hard hit by high water 

and feed prices and 2018/19 production there 

fell 12.3pc. 
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Eastern Victoria was also impacted by poor sea-

sonal conditions in many parts and production 

was down 5.8pc. 

But Western Victoria recorded only a 2.5pc de-

cline in production, further cementing its posi-

tion as Victoria's major milk production region. 

Western Victoria now accounts for 36.1pc of 

the state's production compared with eastern 

Victoria's 33.6pc and northern Victoria's 32.2pc. 

NSW figures reveal inland move 

A breakdown of NSW figures reveals a trend of 

milk moving inland. 

Overall production in the state fell 5.4pc, allow-

ing it to hold its place as Australia's second larg-

est milk producer with a 12.3pc share of na-

tional production. 

Milk production grew 1.9pc in the inland/cen-

tral region of NSW, taking its share of the state's 

production to 23.6pc. 

But production plummeted on the north coast, 

down 10.1pc, taking its state share to 25.6pc, 

while production in southern NSW was down 

6.0pc, taking its state share to 50.8pc. 

 

Dairy Margin Coverage reaches 17,000 
Posted Sep 3, 2019 at 12:42 PM 

https://www.dodgeglobe.com/news/20190903/dairy-margin-coverage-reaches-17000 

n Aug. 19, the U.S. Department of Agri-

culture announced producers of nearly 

17,000 dairy operations have signed up 

for the Dairy Margin Coverage program. 

According to the USDA, the DMC offers protec-

tion to dairy producers when the difference be-

tween the all-milk price and the average feed 

cost (the margin) falls below a certain dollar 

amount selected by the producer. 

“We’re encouraged by the number of dairy pro-

ducers who have signed up for this new pro-

gram, but we are hopeful that we will get more 

folks in the door,” said USDA Under Secretary 

for Farm Production and Conservation Bill 

Northey in a news release. “At this point in the 

signup process, we are well ahead of the num-

ber of producers covered at this time last year 

under the previous safety net program, with 

more producers enrolling every day. 

“As we move into the home stretch, we expect 

more producers across the country to get cov-

erage through DMC and our team at FSA is re-

ally going above and beyond to make sure we 

get the word out there, the returns this year-to-

date should speak for themselves.” 

The deadline to sign up for the DMC is before 

Sept. 20. 

The DMC sign up began in June this year with 

more than 60% of dairies with established pro-

duction histories enrolled in the program to 

date. 

“For many smaller dairies, the choice is proba-

bly a no-brainer as the retroactive coverage 

through January has already assured them that 

the 2019 payments will exceed the required 

premiums,” said U.S. Secretary of Agriculture 

Sonny Perdue. 

The USDA Farm Service Agency began issuing 

program payments to producers July 11 with 

the DMC providing retroactive coverage to Jan. 

1, 2019. 

According to the USDA, producers who have 

signed up to date will receive more than $219.7 

million in payments for January through June, 

when the income over feed cost margin was 
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$8.63 per hundredweight, triggering the sixth 

payment for eligible dairy producers who pur-

chased the $9 and $9.50 levels of coverage un-

der DMC. 

 

Youth compete for dairy showmanship prize at fair 
SEP 3, 2019 

http://www.newsandsentinel.com/news/local-news/2019/09/youth-compete-for-dairy-showmanship-prize-at-

fair/ 

ARIETTA — Anyone who knows the 

Washington County Fair knows the 

carnival rides, contests, vendors and 

food wagons support one purpose: children and 

their animals. 

Young people spend months raising pigs, rab-

bits, chickens, sheep, goats and other farm ani-

mals into their prime to compete, then be sold. 

Most of those events are centered on the live-

stock, but one event is centered on their young 

stewards. The showmanship competition is 

where the youth of the fair get to shine. 

Morgan McCoy on Monday morning stood next 

to the show ring, carrying her 4-month-old son 

Waylon, watching the proceedings with an ex-

perienced eye. As showmanship committee 

chair for the fair board, she organizes the show, 

lines up the prizes and makes sure everything 

runs smoothly. 

“Every kid in the fair with an animal has to be in 

the showmanship competition to complete the 

project,” she said. “This is all about the kids’ 

knowledge, how they show their animal. It’s a 

pretty big deal.” 

 

The senior group – high-school age youngsters – 

filed by, tugging on the halters of their dairy 

cows, forming a ring in the show area. McCoy, 

who is 23 and has been competing for 15 years, 

said there are three age divisions for each type 

of livestock, and the winners in each of those 

groups get ribbons and the chance to compete 

in the finals Monday night. 

Mike Coffman of Coffman’s Farms near Mari-

etta watched as the dairy cows and their young 

handlers came under the watchful eye of judge 

Matt Griffiths. Coffman has four children, in-

cluding Garett Coffman, who showed his cow 

on Monday. 

“This is what you work for from the day you 

leave until the day you come back,” he 

said. “With showmanship, their looking at the 

person, not just the animal, they ask questions 

to see how much they’ve learned.” 

Coffman has been showing livestock for 35 

years, and all his children have shown them as 

well, with one exception. “My youngest is 2,” he 

said. 
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“There’s no better place than a farm for a kid to 

grow up, being outside, learning responsibil-

ity,” he said. 

 

Lindsay Hartline, a 17-year-old Marietta High 

School student, won the senior competition for 

dairy cow showmanship with her cow Anna-

belle, a big animal tall as her handler at the 

shoulders. 

“You get here early, get your cow washed and 

groomed,” she said. “You have to know about 

your cow, they ask you about the butterfat con-

tent of the milk, the protein, you cow’s lineage, 

everything you know about your cow. It’s really 

judging you, you have to practice a lot in han-

dling.” 

Lisa McNish from Zimmerview Dairy Farm near 

Marietta carried her 11-month old daughter 

Lexi into the peewee division competition, gen-

tly pulling along a small Holstein. She got a rib-

bon for the child’s scrapbook. 

“Growing up on a farm, it teaches you more 

than anything else could,” she said. Her hus-

band, Donnie McNish, also a lifelong farmer, 

said the showmanship competition is a good in-

structional discipline. 

“It teaches attention to detail, knowledge of 

your animal,” he said. 

Griffiths said he looks for some specific things 

as the children show their animals. 

“For cows, it’s how well they use the halter to 

keep the cow’s head up, and how they set their 

rear legs under the animal,” he said. 

“How long have I been doing this?” he said. “All 

my life.” 
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anish dairy giant Arla has revealed that 

millions of its cheese products are now 

being sold in more climate-friendly 

packaging. 

The move is part of Arla’s ambitious strategy 

that includes its packaging to be completely car-

bon-neutral by 2050. All of the 21.5 million Arla 

cheese products purchased in Denmark every 

year will now be sold in the greener packaging. 

“In Arla we work hard making our dairy prod-

ucts more environmentally-viable and this 

green packaging is a key part of the solution,” 

said Jakob B Knudsen, the head of Arla Den-

mark. 

Milk cartons and cheese 

The change means that the sliceable and pre-

sliced Riberhus, Klovborg and Arla ØKO cheeses 

will now be wrapped in a packaging that con-

sists of a bio-based foil made from sugar cane 

and recycled plastic. A new CO2 logo (see in im-

age above) will help customers identify the 

more climate-friendly cheeses. 

The new packaging will reduce Arla’s CO2 emis-

sions by 173,000 kg annually – a reduction of 

about 12 percent for the dairy company. 

Earlier this year, Arla revealed that 92 million of 

its milk cartons were now made from tree and 
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pant material, ensuring the company a CO2 re-

duction of 22 percent for its production. 
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